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A nation can only progress socially and economically when it 
fully utilises its array of women’s talents, especially in respect 
of leadership. Women bring numerous qualities to their role as 
heads of government and industry, scoring particularly highly 
in dedication, communication, creativity, time management, 
willingness to embrace new challenges and commitment to 
remaining updated. These are essential virtues in the building of 
an economy and in ensuring a country’s sustainable development. 
We must ensure that we continue to use what is our country’s 
greatest resource... the capabilities of women.

HH Sheikha Jawaher bint Mohammed Al Qasimi” 

“
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Empowering women in the economy and 
closing gender gaps at work are central 
to the 2030 Agenda for Sustainable 
Development. Yet too many gaps persist. 
Worker’s and employers’ through concrete 
actions by individuals, businesses, 
governments, worker and employer 
organisations, civil society, and multilateral 
institutions to drive change by addressing 
systemic constraints.

Call to Action of the UN Secretary-General’s High 
Level Panel on Women’s Economic Empowerment

” 
“
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UN Women

UN Women is the UN organisation dedicated to gender equality and the empowerment of women. 
A global champion for women and girls, UN Women was established to accelerate progress on 
meeting their needs worldwide.

UN Women supports UN Member States as they set global standards for achieving gender 
equality, and works with governments and civil society to design laws, policies, programmes 
and services needed to ensure that the standards are effectively implemented and truly benefit 
women and girls worldwide. It works globally to make the vision of the Sustainable Development 
Goals a reality for women and girls and stands behind women’s equal participation in all aspects 
of life, focusing on five priority areas:

| Increasing women’s leadership and participation,
| Ending violence against women,
| Engaging women in all aspects of peace and security processes,
| Enhancing women’s economic empowerment,
| And making gender equality central to national development planning and budgeting.

UN Women also coordinates and promotes the UN system’s work in advancing gender equality, 
and in all deliberations and agreements linked to the 2030 Agenda. The entity works to position 
gender equality as fundamental to the Sustainable Development Goals, and a more inclusive 
world.

NAMA Women Advancement Establishment

NAMA Women Advancement Establishment was established in 2015 under an Emiri Decree by 
His Highness Sheikh Dr Sultan bin Muhammad Al Qasimi, and is chaired by Her Highness Sheikha 
Jawaher bint Mohammed Al Qasimi, Wife of the Ruler of Sharjah. 

Our core philosophy at NAMA is to raise awareness that women are an indispensable human 
resource for the development of every nation. NAMA was conceived to go beyond the remit of 
supporting women and ensuring gender equality to a broader scope that aims to see women 
become influential key members of society, thereby enabling them to climb the ladder of success.

Sharjah Business Women Council, Irthi Contemporary Crafts Council, and Badiri Education and 
Development Academy, fall under the umbrella of NAMA Women Advancement Establishment. 

For more information, visit www.namawomen.ae.

EDUCATION & DEVELOPMENT ACADEMY
أكاديميـــــة للمعرفـــــة وبنـــــاء القـــــدرات
EDUCATION & DEVELOPMENT ACADEMY

98
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UN Women is the UN organisation dedicated to gender equality and the empowerment 
of women. A global champion for women and girls, UN Women was established to 
accelerate progress on meeting their needs worldwide.

UN Women supports UN Member States as they set global standards for achieving 
gender equality, and works with governments and civil society to design laws, policies, 
programmes and services needed to ensure that the standards are effectively 
implemented and truly benefit women and girls worldwide. It works globally to make the 
vision of the Sustainable Development Goals a reality for women and girls and stands 
behind women’s equal participation in all aspects of life, focusing on five priority areas:

| Increasing women’s leadership and participation,
| Ending violence against women,
| Engaging women in all aspects of peace and security processes,
| Enhancing women’s economic empowerment,
| And making gender equality central to national development planning and  
  budgeting.

UN Women also coordinates and promotes the UN system’s work in advancing gender 
equality, and in all deliberations and agreements linked to the 2030 Agenda. The entity 
works to position gender equality as fundamental to the Sustainable Development 
Goals, and a more inclusive world.
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Our Joint Effort

In line with the UAE’s vision and support of women’s empowerment, both locally and globally, 
NAMA, in partnership with UN Women,  hosted the first Women’s Economic Empowerment Global 
Summit in Sharjah in 2017.

The first edition of the biennial summit, was a success with more than 800 people in attendance, 
and more than 70 speakers, panelists and researchers, who tackled topics relating to women’s 
economic empowerment issues in specific sectors including logistics, city planning, finance and 
media.  

Gender-responsive procurement and virtual learning, were highlighted as successful strategies 
for women’s economic empowerment, and the summit also shed light on the cost of violence 
against women to the economy. In addition, the summit brought together more than 15 local 
and global entities whom pledged to support women through specific actions, and created a 
taskforce to collect data about the representation of women in different sectors.

The second edition of the Summit in 2019 will continue these important conversations and efforts, 
create a platform to discuss other emerging areas related to women’s economic empowerment, 
showcase the results of the flagship programme, and the commitments pledged by the entities. 
The UN Women’s flagship programme, “Stimulating Equal Opportunities for Women Entrepreneurs” 
is also in partnership with NAMA, and is being implemented on a global level, in South-Africa and 
the United Arab Emirates.

The programme focuses on:

• Gender-responsive procurement
• Women’s participation in value chains
• The Women’s Empowerment Principles (WEPs)
• Women’s access to finance.  

The results of the programme will contribute to achieving the Sustainable Development Goals 
by creating a better business ecosystem for women, and equip them with the skills they need to 
succeed in the workplace and marketplace.

10
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Audience

WEEGS 2017 brought together key stakeholders shaping 
global policies.  More than 800 participants attended, including 
international gender equality experts, women’s empowerment 
and human rights advocates and experts, government 
representatives, civil society, thought-leaders, private sector 
industry leaders and women entrepreneurs.

The Summit had more than 20 sessions, including, sector-
specific technical sessions, motivational Power Talks and Youth 
Sessions, and a NAMA pitch event for women owned-business.

The pitch event, which was in coordination with Women 
Investing in Women, gave 13 women from across the world a 
platform to pitch to a panel of jury members and a room full of 
investors. The women benefited from international exposure, 
enhanced opportunities to access to capital, and meeting with 
people who could make future partnership and collaboration 
possible.

Theme of the summit |
Women Excelling in the Economy

The Women’s Economic Empowerment Global Summit is a 
significant collaboration between NAMA and UN Women. The 
Summit objective was to support women’s equal opportunities 
in local, regional and global value chains as entrepreneurs, 
business owners and employees. It propelled ongoing efforts 
to deliver on the women’s economic empowerment dimensions 
of the 2030 Agenda and the Sustainable Development Goals 
(SDGs). 

The Summit initiated a discussion with international 
decisionmakers on the development of the flagship programme 
on ”Stimulating Equal Opportunities for Women Entrepreneurs” 
and attracted women entrepreneurs and business owners, and 
showcased strategies, opportunities, and case studies relevant 
to women’s economic empowerment.  Focus was placed on 
women’s access to procurement and non-traditional sectors 
such as finance and city planning.  A central aim of the Summit 
was to encourage organisations’ commitment for action.

Overview

Under the patronage of Her Highness Sheikha Jawaher bint 
Mohammed Al Qasimi, Wife of His Highness the Ruler of 
Sharjah and Chairperson of NAMA Women Advancement 
Establishment (NAMA), NAMA and UN Women held the first 
edition of the biennial Women’s Economic Empowerment 
Global Summit (WEEGS) on December 4 and 5, 2017 at the 
Expo Centre Sharjah.

13
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Each pledge has to fulfil three conditions:

If interested in making a pledge for WEEGS 2019, please visit: www.weesummit.ae

The Pledge

The Women’s Economic Empowerment Global Summit 
(WEEGS) provided a platform for organisations, individuals 
and governments to pledge to take action to promote women’s 
economic empowerment. These commitments included is 
programmes, actions, research, policies and regulations or 
activities that aim to increase women’s enhanced participation 
in global value chains and economic empowerment. 

The actions will contribute to the elimination of inequality in 
the workplace, and the promotion of women entrepreneurship.

More than 20 organisations and entities pledged their 
commitment during WEEGS 2017. A technical team follows 
up on the progress of their commitments, and the pledgers 
will report their achievements during the next edition of the 
Summit in 2019.

15

SUPPORT WOMEN

The Pledge to Action must directly 
support women’s full and equal 
participation in, and benefit from 
the economy. Commitments 
should be a new idea or approach 
to creating new opportunities for 
women or tackle a major challenge 
preventing women from reaching 
their full potential. Actions can 
include partnerships, or involve 
in-kind support or technical 
expertise to existing programmes 
or initiatives.

BE MEASURABLE

The action must have specific 
quantitative or qualitative goals 
that can be monitored by the 
pledge-maker to evaluate progress 
over time. As each commitment is 
implemented, periodic meetings 
and progress reports should be 
presented to NAMA to show the 
extent of its impact. The impact 
and results or progress will be 
presented during the WEEGS 2019 
edition.

BE SPECIFIC

The pledge must outline a 
specific action, have clear and 
feasible objectives, and be able 
to show clear impact and results 
within a timeline of 24 months. 
The commitment could exceed 
24 months; however, some 
intermediate milestones and 
outcomes should be reported 
within 24 months. The pledge 
should also include an articulation 
of the desired outcome of the effort.



WEEGS 2017
Pledgers

1716 17



WEEGS 2017
Partners

1918 19

Media Partners:

Supporting Partners:

Strategic Partners:



H.H. Sheikh Nahyan Bin Mubarak in his speech

H.H Sheikh Dr. Sultan Bin Mohamed Al Qasimi, 
Member of the UAE Supreme Council and Ruler 
of Sharjah and Reem BinKaram 
presented the companies and organisations pledging 
commitment to support women empowerment through 
initiatives and programmes, with a plaque to recognise 
their commitment.  

Phumzile Mlambo-Ngcuka in her speech

Reem BinKaram, 
Director of NAMA Women 
Advancement Establishment 

Phumzile Mlambo-Ngcuka, 
Under-Secretary- General of the United 
Nations and Executive Director of UN Women

H.H. Sheikh Nahyan Bin Mubarak, 
Cabinet Member and the Minister of 
State for Tolerance  

H. H. Sheikha Jawaher Bint 
Mohammad Al Qasimi, 
Chairperson, NAMA Women 
Advancement Establishment.

MC: Mona El Shazly - Media Personality
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Women empowerment in the UAE is a main priority, as it contributes 
to all aspects of human development in society. Women play a 
pivotal role in the development of society both locally and globally. 

The UAE is actively working on the empowerment of women; 
however, I call upon the rest of the world to improve the situation 
of women across the globe, as there is room for improvement and 
development, especially, when it comes to education, women rights 
and equal opportunity in various domains.

Women have not achieved their full potential in their contribution to 
the development process. This also applies to industrial countries, 
where women are more actively participating in the economic 
growth.

Other pressing issues must be addressed in many countries such 
as the pay-gap between men and women; modifying laws and 
regulations so as to achieve gender equality; and discrimination in 
the workplace.

Women in certain parts of the world undergo various forms of 
harassment, violence, and abuse. Although women’s conditions 
have improved over the past few decades, more diligent steps 
are required in order to achieve women’s full-active contribution in 
society.

It is imperative that women’s rights are preserved; it is equally 
important to provide them with opportunities to be part of the 
decision making process. Accordingly, building effective societal 
partnerships by consolidating various social domains and seeking 
new technologies that facilitate women’s empowerment are crucial.

It is pivotal that resources are made available and statistical research 
performed to measure women’s social reality in comparison to what 
we aspire to achieve in economic empowerment.

International collaboration is in demand in order to amend policies, 
legislations and regulations as well as practices in a manner that 
enables women to reach their full potential. Women’s social and 
economic advancement will bring positive outcomes to all members 
of society.

H.H. Sheikha Jawaher Bint Mohammad Al Qasimi
Chairperson, NAMA Women Advancement
Establishment.

Women in the UAE constitute 70% of 
university students, 46.6% of the labour 
market in both the private and public 
sectors, and 66.6% of public (government) 
sector employees, of which 30% are in 
leadership positions and 15% are experts 
in their respective fields, and in academia. 
Consequently, enabling women economically 
ensures sustainable development.

10:00 am - 11:30 am 
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For women to excel in the economy we know that they need access 
to productive assets, to resources, to technology. We also know that 
decent work and the income that women receive is important, but in 
particular that women also deserve equal pay.

[Women’s] capacity to start and grow their own business as 
entrepreneurs is an important indication of how women are excelling 
in economies as mentors, sponsors, role models and mentees.

Support for changing the discriminatory social norms and 
stereotypes that segregate women into jobs with lower pay and 
limited opportunity for advancement also needs to be given 
attention, as these norms can hinder women’s effective participation 
and fuel violence. Women also need to live free from violence - free 
from fear - at home or at work.

We know that if women played an identical role in labour markets to 
men, as much as $28 trillion dollars, or 26 per cent, could be added 
to the global annual GDP by 2025.  By gathering today, we are trying 
to make this a reality. 

One of the constraints that we do not recognise fully—and yet is 
important to address, especially now, because we are in the 16 Days 
of Activism Against Gender-Based Violence—is the challenge of 
violence against women. 

Not only is violence against women a horrible human rights 
violation with enduring consequences for women, it also constrains 
economies from growing. In some countries, the average impact of 
this violence is three per cent of GDP, and in many parts of the world 
this is not always acknowledged or even understood.

Improving procurement from women is one way of encouraging and 
building businesses that are owned by women. As we speak, globally, 
only one per cent of goods that are procured from the private and 
public sectors are procured from women-owned businesses.

UN Women, working with different partners, has established a 
platform called “Buy from Women”. Through this platform, we 
are encouraging enterprises to buy from women, but we are also 
supporting women to produce goods that can be sold and procured 
by different buyers and markets.

Another way in which we are supporting women’s economic 
empowerment in UN Women is through a movement that is called 
“HeForShe”. It encourages men to stand for gender equality so that 
when we have a glass ceiling, the man removes it so that the women 
do not have to shatter all the glass themselves. 

[PwC, AccorHotels and Vodafone Instant Network Schools are some 
of the “HeForShe” champions who created an impact on Women]

We know that, even if women are displaced by war and conflict, 
education would enable them to cope better in a difficult world.

I also want to thank NAMA, as our partner, and P&G, for having 
collaborated with us to support the pulling together of a flagship 
programme that is focusing on stimulating equal opportunities for 
women entrepreneurs.

The pledges responded to one or more of the
UN’s Women Empowerment Principles (WEPs).

The opening video highlighted the challenges 
women face around the world, and the importance 
of coming together to create a more equitable 
world. There are 76 million uneducated girls in 
the world, 80 million women are unemployed, 2.4 
billion of the workforce earn less than $2 a day, 
60% of which are women.

2015 Gender Gap Report asserts that of 15 
countries worldwide with the lowest rate of 
women participation, 13 are from the MENA 
region.

KEY MESSAGES
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OBJECTIVES

Inauguration of the first edition of Women’s 
Economic Empowerment Global Summit.

NAMA Women Advancement Establishment 
aims to empower women through collaborations 
with entities that share the same vision, such as 
UN women.

In alignment with the UN Sustainable 
Development Goals, NAMA and the United 
Nations called upon governmental organisations 
around the world to  support women’s economic 
empowerment.

NAMA introduced the pledges, where companies, 
organisations and government entities can 
pledge a commitment to support women’s 
empowerment and integration into the economy,
through initiatives, policy changes, programmes 
or research.

The Women’s Economic Empowerment Global Summit 
- Opening Ceremony and Pledges 

Day 1 – DEC 4, 2017

SPEAKERS



Day 1 – DEC 4, 2017
10:00 am -11:30 am 
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N1 Pledgers Trophy Ceremony
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SPEAKERS

Clarifiers are people who ask 
questions; need time to take 
decisions, patient, focused on 
details, and they are information 
seekers. Clarifiers have 
disadvantages that could lead 
to hindering problem solving 
processes. The multitude of 
information collected may become 
an obstacle to decision making. 
They waste time on asking 
questions instead of taking actions. 

Idea Generators: After gathering 
information, we attempt to 
generate ideas. Idea generators 
are people who constantly provide 
their teams with ideas. They are 
a great asset for their team’s 
creativity. Their disadvantage 
lies in their strength. Due to their 
ability to generate ideas, they 
keep producing ideas that slow 
down the creative process. Their 
team members cannot keep up 
with the amount of ideas and their 
diversity; some are unrelated or 
contradicting to those previously 
generated. 

Developers are the team 
members with the ability to select 
specific ideas, elaborate and 
perfect them. They add details 
to the basic idea; determine 
the pre and post stages as well 
as assigning the individuals in 
charge of carrying out these 
steps. They are organisers and 
creators of work schedules. They 
excel in working on projects 
prior to implementation. Their 
disadvantage is their extreme 
organisation. They seek perfection, 
and adhere to a certain approach 
they tried previously and proved to 
be successful. Again, this trait can 
lead to slowing down the project 
or solving problems due to wasting 
time. 

Implementers are the people 
who present the work in a very 
creative way. They have the 
ability to set things in motion. 
They think and take decisions 
quickly, they are eager to execute 
plans and willing to take risks. 
At times, they are impatient and 
assertive. Their disadvantage is 
their inability to wait for ideas to 
reach perfection or fully develop 
prior to implementation. They 
leave little room and time for 
others to think things through. 

OBJECTIVES
This session focused on 
innovative team structure 
and the Creative Problem 
Solving (CPS) processes. It 
also helps determine one’s 
own thinking preferences 
within a group.  

Randah Taher
Innovation and Education Expert
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Stages of CPS

Questions to consider:
What is the manner with which you solve problems? Are you patient? Are you concerned with details? 
Do you ask many questions to understand more about the problem at hand before attempting to solve 
it? Or are you quick to act? Are you risk takers? Are you impulsive and impatient? Are you divergent in 
your ideas and solutions? Do you like doing things personally?
Are you creative and eclectic in formulating your solutions? Are you convergent? Are you focused on 
certain ideas for decision-making? Are you analytic?

These questions help categorise people’s dominant traits of CPS as follows:

10:30 am - 11:30 am 
Day 1 – DEC 4, 2017

2

Creative Problem Solving (CPS) is a process in which team members work together utilising their diverse skills and 
thinking preferences to solve a problem creatively. 
The most important step is identifying one’s own method of problem solving.
A successful team combines its members’ diverse skillsets and various thinking processes to reach a common goal.
Having a specific thinking preference does not mean one is superior or inferior to others who think and act differently.
Some team members may have traits belonging to more than one category.   

Innovative Teams and the Creative Process
- Youth Session

|

|
|
|
|

When you know your team members’ 
strengths and their CPS processes, it 
becomes easy for you to help them excel in 
performing their tasks. If they are clarifiers, 
you need to give them time to gather 
information and data, ask questions and 
verify certain aspects prior to generating 
ideas and putting them to action.

Ensuring your team’s success depends 
on its members’ diversity. If the team is 
entirely formed of clarifiers, you will end up 
with a magnitude of data and information 
that cannot be translated into ideas or 
actions. If they are implementers, they will 
be inclined to execute undeveloped and 
unrefined ideas. This leads to failures and 
shortcomings. 

Conversely, if they are idea generators, you 
need to provide them with the necessary 
information and tools that help them in their 
idea generation process. They might need 
to work in open spaces, instead of closed 
office space.

Selecting team members should not be 
based on their common traits. Teams need 
diverse people with different personalities 
and distinct thinking processes.

They need to be conscious of what they are 
developing, but should not exclude others. 
Team members should accept the fact that 
they need the help of each other in order 
to thrive. 

As team leaders and team members, we 
should be open to farfetched and unusual 
ideas. These are the ideas that contain 
innovation and creativity within them. They 
provide our projects with new blood and 
fresh perspectives

Characteristics of Successful Teams:

2524



Dr. Shayma Nawaf Fawwaz
Founder and CEO, 
GOSSIP the Brand

Dr. S.N. Nyeck 
Senior Researcher fellow, UCLA

Andy Butler
In 2016, P&G declared the “Citizenship” 
corporate agenda, to be good corporate 
citizens by making internal and external 
differences in five key areas. 

These areas are environmental 
sustainability, diversity inclusion, gender 
equality, ethics and corporate responsibility, 
and community impact. 

Javette Hines
Citi set a supplier diversity programme 
since 1977 that incorporated sustainability 
during the past decade. In 2016, Citi 
rebranded the programme to “Supply chain 
development, inclusion and sustainability”.

Citi’s focus is on environment, human 
rights, labour law and diversity. The key to 
achieving such objectives is collaboration 
and partnership. 

Dr. Shayma Fawwaz
Gossip is an Emirati brand, inspired by the 
Emirati culture and values that are instilled 
in a homegrown company ready to go 
internationally. We promote sustainability 
and hope for more engagement with social 
entrepreneurship and women involvement.S
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Javette Hines 
Director, Head of Supply Chain 
Development, Inclusion and Sustainability 
– Citi

Andy Butler 
Global Supplier Citizen Lead, 
Procter & Gamble

MC: Elizabeth A. Vazquez 
President, CEO, and Co-Founder of 
WEConnect International

11:45 am - 01:00 pm 
Day 1 – DEC 4, 2017

3 Industry Leaders Supporting Gender-Responsive 
Procurement 

Butler:
A company that is at least 51% owned and operated by women. 
If we are serious about gender equality, we need to ensure that 
these companies are not just owned, but also operated by women. 
Accordingly, women can influence the company’s direction or 
innovation, which drives the business values.

Dr. Fawwaz:
It is different in our culture due to the following:   
Family- owned businesses are inherited by daughters; it is divided 
according  to Sharia’ Law, meaning that daughters as shareholders 
own less than 51%. 
Many women who own businesses are governmental employees. 
Thus, being fully in charge of their business and its operations is 
implausible. 
51% owned and operated by women cannot be the determining 
criteria.   

Dr. Fawwaz:
There are obstacles related to the supply chain, such as the lack 
of a centralised system and an accessible database that enables 
women to view the contracts available for bidding. Networking and 
establishing strong business relationships and access to capital is 
imperative for businesses to thrive. Generally, women need to build 
confidence in conducting business. 

Hines: 
Women need access to opportunity. They need to understand what 
supply chain management and strategic sourcing are. What is the 
service that you provide, and where does it fit from a procurement 
perspective? This information is key to plan for developing a 
business strategy. 

Butler:
Unconscious bias is challenging; things that develop over time 
causing people, in leadership positions or buyer positions, to refrain 
from providing opportunities or understanding the capability of 
women-owned businesses. We help provide education, provide the 
access and break down the barriers. 
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How do you define a women-owned business?

What are the challenges that women owned 
businesses face here in UAE, Gulf region or 
globally?

Dr. Fawwaz:
First, set policies and a legal framework. Wielding government base 
associations where women in the private sector can still be in contact 
with the government sector companies, and establish databases.

Dr. Nyeck:
Major institutions like the World Bank have a crucial role to play in 
opening up the markets to women and providing fair opportunities. 
WB’s highbred nature enables it to consolidate private and public 
sectors effectively. 

Hines: 
Having policies that focus on inclusion and sustaining capital 
accessed. 
Provide more training and education on the factors that help 
business grow.

Butler:
Amplification of awareness by means of conferences and seminars, 
etc.
Aggregation of demand to create more opportunities; i.e. Creating a 
collaborative ecosystem for businesses to flourish. 

Dr. Fawwaz:
Government interventions such as providing policies and legal 
frameworks.

Dr. Nyeck:
UN women can play a critical role, in which they can provide data.
Skill transfer globally, where women can learn from others. Ultimately, 
strategically investing in those skills for future benefit. 

Hines: 
Utilising the data created to learn about successful women and their 
experiences. Observing such data would help the next generation of 
women overcome obstacles and bridge the gap for them.  
Observing the operations of other corporations and small businesses 
to formulate your own approach in conducting business, focusing on 
what is relevant to you.

Butler:
Continue to sharpen our business case. In P&G, the strategy 
revolves around three simple concepts; win internally by assessing 
our supplier chains, externally by growing brand equity and with 
employees through motivating them to have a positive impact.  

What is the role of the government, private 
sectors and civil society in women having 
equal opportunities to compete and succeed in 
business?

Are there any collaborations between the 
private and public sectors in Africa where they 
worked together towards a goal? 

How do you work with the government to reach 
women to know about your company? 

What are the recommendations for the women, 
corporations, and governments, or what sort of 
actions can be taken to have an impact?

2726
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Corporations are uniquely positioned to promote gender equality, and empower women in the both workplace and 
the community through their purchasing practices. The magnitude of corporate purchasing power is indicative of 
their power to influence the way suppliers and supply chains work to make them more inclusive. 

About 63% of the top 175 global economic entities, including states or national governments, are corporations and 
not countries, based on annual GDP. - Elizabeth A. Vazquez

Each year corporations spend trillions of dollars acquiring goods and services, 1% of which is spent on purchases 
from women owned businesses. - Elizabeth A. Vazquez

Corporations aim to be inclusive in their sourcing practices as it is a business imperative.  

|
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OBJECTIVES
The session focused on industry leaders supporting gender-responsive procurement.  It highligheds commitments, 
experiences, and good practices within the private and public sectors on relevant policies supporting women entrepreneurs 
and women business owners.
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OBJECTIVES

This session highlighted the various factors 
that create enabling environments for women. 
Innovative leaders and thinkers inspired 
participants on how women business owners can 
grow their enterprises. The presenters focused on 
elements of business success, such as enabling 
conditions, and creating interventions and 
programmes that help women excel economically 
and professionally.

Keynote speaker H.E. Hessa

Women empowerment in the UAE started with the late Sheikh Zayed bin Sultan and H. H. Sheikha Fatima bint Mubarak, mother of the nation. 
Since the inception of the UAE, women have played a critical role in society. 

In a traditional society, women were active members of in the social and economic development of the UAE side by side with men.

Nowadays, women surpassed men in educational achievements. Emirati women form 43% of the workforce and 33% of them hold leadership 
positions. More than 32000 women entrepreneurs in the UAE oversee projects that range between 45-50 billion dollars in value.

11:45 am - 01:00 pm 
Day 1 – DEC 4, 2017

Enabling Environment for Women 

KEY MESSAGES

Women’s empowerment strategies in the UAE encompass self-empowerment, social, political, legal and financial 
empowerment as well as access to knowledge.

Societal Schools to support projects are launched in the UAE to empower women financially. Such efforts enhance 
women’s creativity, success, and their ability to achieve work-life balance.

Entrepreneurs programs such as SME- Khalifa Fund and other sources of funding are dedicated to help UAE women 
become financially empowered.  

Empowering women and creating an enabling environment should be a global effort. We must ensure that such 
initiatives cultivate economic growth. 

Inspiring women and encouraging their learning from previous experiences and failures create enabling 
environments for women to thrive. Challenges build character and skills. 

|

|

|

|

|

Al Blooshi

My engagement with “He for She”, was inspired by the late Amira Bin 
Karam. She supported women worldwide, and inspired me personally 
to start my first business ever.

Less than 4% of fortune 100 CEOs are women. This means that 
there is room for women to grow; however, it also implies that the 
research will focus on the other 96% when determining traits leading 
to success, and these traits will be linked to men.

The DISC assessment tool shows that men score high in Dominance 
and Influence. This conclusion is flawed; traits are not gender specific. 
They can be acquired. 

Sharjah Skill programme focuses on participant skill development. 
We work with INSEAD from Singapore and the American University 
of Sharjah (AUS). 

Business now requires building relationships and nurturing them. 
These are strengths of women. When I started my business, my wife’s 
advice to me was: “Act like a woman”. Women can multitask; this is a 
trait men lack. This is a message to all: we need to change society’s 
perception of women; we need to act like women. 

Riccio

In 2011, I won an award that recognised young women in the 
hospitality industry in the UK. Winning this award enabled me to meet 
mentors and pursue my education.  

A fellow student, Wilma form Ghana, explained how such an award 
would change many women’s lives in Ghana; and I saw a great 
opportunity to make a difference.

I created a virtual enabling environment for women and launched the 
first online platform in June 2017. It is for women in the workplace 
in developing countries, utilising online resources and networking to 
achieve economic independence.

We invested the subscription fees in sponsoring women in Ghana, 
including face-to-face training. In two months, we trained 13 women 
and secured internships for seven. 

In order to succeed in such initiatives, we must ensure that we have the 
support of all the stakeholders. We must also measure our success by 
the number of trained women who secured internships after training.   

It is important that we empower women and measure the impact of 
our empowerment programmes. The outcome of such endeavours 
should be ensuring the continuation of our efforts through these 
women.   

Al Lamaki

The UAE is the first GCC country and the second Arab country to 
adopt a national strategy for women empowerment. This strategy is 
based on 8 main principles: education, health, economic participation, 
political participation and decision making, media, environment, 
legislations, and society.

Currently, we have 8 female ministers, and have made many great 
achievements to empower women socially and economically. Women 
ambassadors, judges and prosecutors have been appointed since 
2002. 

Partnerships with federal, local and civil society organisations have 
been forged through the implementation of the revised strategy.   

Filippouli

The way we interpret events has a great impact in who we are and 
how we think. It also has a tremendous impact on our future. Look 
at your past with acceptance. Our failures and experiences are our 
strengths; they are our steppingstones toward success. 

The hardest paths are the most rewarding. When I chose to leave a 
successful journalistic career to become a social entrepreneur, I knew 
my journey would be difficult. I faced many challenges, but these 
challenges are what form our character and develop our skills. 

If your objectives are too overwhelming, they will intimidate you. Keep 
them simple; take one step at a time. Still, always make sure you take 
them. Writing these objectives will hold you and us accountable to the 
outcomes. 

We must stop diminishing ourselves. “I am slow, unattractive, not good 
enough”. This is not true. We also must be humble and let our actions 
speak for themselves.

Give our young generations that sense of limitless possibilities and the 
belief in a better future if they are willing to work hard for it. This can 
only be done by planting the seeds of inspiration and action. We are 
worth much more than the superficial.   

Beyg

In Pakistan, men dominate the fashion industry. 9 years ago, we 
ventured out into the rural areas, exploring the incredible and diverse 
skills women possessed. 

We focused on the southern province of Panjab. Unfortunately, 
their conditions were dire. They had no basic amenities, they were 
dependent on their husbands, and their skills were exploited by the 
masses without adequate pay.

We worked with the government on a design intervention to teach 
women how to produce sellable items. Women produced beautiful, but 
irrelevant and untrendy clothes. Additionally, the items they produced 
were underpriced.

We set up a training institute working with women with different skill 
levels. We collaborated with NAMA and other parties in Sharjah to 
bring people from Pakistan to look at the local crafts. We aimed to 
realise a great vision of empowering women through education and 
vocational training.

A group of women from my institute will come to UAE to train women in 
small villages for 8-10 months. Ultimately, women residing in the UAE 
will acquire a skill level that enables them to service the requirements 
of local designers.

Kazim

I started my life with academic challenges in the form of dyslexia. I used 
to paint, but I never really enjoyed it; it was just a means of income. 

I tried to start a business many times, but failed. Still, this failure did not 
discourage me. I knew that I have a mission in life, I just did not realise 
what it is yet.

I then went hiking in Spain, which had a very positive impact on my life. 
From there, I decided to replicate this experience for Emirati women. I 
studied and was certified as a life coach. So far, it has been an amazing 
experience.

I could not have achieved my ambitions without the support of my 
husband and the male figures in my life. Women and men are not 
rivals; they are supportive partners. 

I am a living proof that you can create and produce something unique 
to you; however, you must be realistic in your dreams and ambitions.         

2928

Rizwan Beyg 
Design Consultant and Social 
Entrepreneur

Hala Kazim, 
Life Coach

Assia Riccio 
Founder of Evolvin Women

SPEAKERS

Elizabeth Filippouli 
Founder and CEO of Global Thinkers Forum 
(GTF)

Ahlam Al Lamki 
Deputy Director, General Women’s Union 
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Affairs, and Director of Department of 
Studies and Research
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OBJECTIVES

The session discussed women’s role in 
economic growth and sustainability. 
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2:00 pm - 3:15 pm
Day 1 – DEC 4, 2017

5 Energy and Environment: the Missing Piece
ORGANISED BY MASDAR AND WISER

KEY MESSAGES

|

|
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Women bear the burden of environmental and climate change; however, they are underrepresented in the energy and environmental sectors. 
They form 27% of energy industry. Women’s economic development is a promising investment for achieving the 2030 Sustainable Agenda of 
the UN.

Diversity in the workplace, when both genders are well represented in leadership positions, is a competitive opportunity that allows diverse 
experiences, perspectives and innovative solutions.

Women in Sustainability, Environment and Renewable Energy (WiSER) [an initiative by Masdar and the Zayed Future Energy Prize aims to 
empower and inspire women to be catalysts of innovation and the drivers of commercial solutions] is an example showcasing the importance of 
education, experience and exchange in providing women with the tools to play critical roles in addressing the issues of SDGs. 

Zayed Future Energy Prize, approaching its 10th anniversary, has positively impacted 307 million people, especially women. 

Studies have shown that advancing gender equality can add to 12 to 28 Trillion dollars to global growth. They also establish that companies 
hiring women in top management positions outperform those that do not.
Dr. Nawal Al Hosani

A World Economic Forum study suggests that it would take “81 years for reaching gender parity at work place”.

UN Women states, “ensuring the inclusion of women’s talents, skills, experience and energies requires intentional actions, deliberate policies and 
practices”. 
Dr. Mari Luomi

SPEAKERS

Zarin Tasnim Israa
Sheikh Khalifa Bin Zayed 
Bangladesh Islamia 
School – Abu Dhabi 

Rania Rostum
GE

Dr. Behjat Al Yousuf
Interim Provost 
Masdar Institute

Dr. Nawal Al Hosani
Deputy Director at the 
Emirates Diplomatic 
Academy

MC: Dr. Mari Luomi 
Senior Research Fellow at the 
Emirates Diplomatic Academy 
(EDA), Abu Dhabi.

The importance of supporting women by both 
genders. 

The role of governments and companies in 
supporting/employing women in the energy field. 

The need for networks to support and mentor 
women for the workplace.

Dr. Al Hosani:
Policies and procedures facilitating women’s advancement. 

Dr. Luomi: 
Men can act as gender equality champions as Sheikh Zayed did. 
There’s also a need for infrastructure to enable women to take more 
permanent roles.

Rania: 
The words “deliberate” and “intentional” are very important. 
Evaluating company practices to create an optimal organisational 
culture that encourages diversity requires answering certain 
questions.   
Being very aware and deliberate about the business objectives you 
are trying to address as a company involves a pragmatic and action-
oriented approach. 
Many organisations lose women employees after 7-10 years; it is 
hard for them to come back regardless of their past success. We 
launched “Return to Careers” programme. It is a 10-week programme 
that provides women with short assignments, coaching, managers, 
outcomes to achieve and connections to key women leaders in the 
organization. Eventually, 50% of the trainees were recruited. 

Dr. Yousuf:  
Women have great potential. One million women will join the 
workforce in the next decade.  
Gender equality is a must to achieve a sustainable economic growth. 
There is a gap between policy making and decision making. 
Including women in decision-making is beneficial due to the diverse 
thinking process they offer compared to their counterparts. Women 
think holistically, they consider others before themselves. This aspect 
enhances the decision making process in every level. 
Women should also present themselves as role models for other 
women.

Dr. Yousuf:  
35% of chemists, 11% of physicists and astronauts, 33% of 
environmental engineers, 22% of chemical engineers, 17% of 
civil architectures and sanitary engineers in the world are women. 
Women form 45% of STEM graduates, yet numbers shrink in the 
workplace. 
The main reason is that women need to prioritise: what comes first, 
family? career? 
Women need support systems; men should be more engaged and 
share responsibility. 
Some successful women are not keen on helping other women. 

Dr. Al Hosani:
Unconscious bias is a problem. Men who take time off to take care of 
their families have no problems rejoining the workforce a few years 
later. This does not happen to women.
Women need to have more confidence in the workplace. Platforms 
like WiSER are important.  
Media has a vital role to play through promoting women’s success 
stories. 

How do policy practices support women in 
contributing to economic development and 
how can governments and companies achieve 
that?

Women are present in the energy sector, but 
they comprise of third the workforce; what 
can we do to encourage women in the energy 
sector?
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Rostum: 
12 years ago, I founded “The Regional Women’s Network” to attract 
and retain talented women in the workplace. It‘s a safe place for 
women to be mentored and assisted in their endeavors particularly 
in STEM disciplines.  
The network is run by, but not inclusive to women. Men are part of the 
solution. They need to know what challenges women must address.  
RWN held programmes on robotics, digital coding, 3D printing; the 
industry’s transformation is an amazing opportunity for women to 
relearn and reinvest in their capabilities.  

Israa, from Sheikh Khalifah bin Zayed Bangladesh Islamia School: 
shares a youth perspective on inspiring young women in the 
workforce while increasing their presence and ability to influence 
change.
She speaks of her experience with her school ECO Club for 
sustainability and the importance of participating in activities. 
Zarin quotes the late Sheikh Zayed on the importance of preserving 
the environment and resources. 

Rania, you formed RWN (Regional Women’s 
Network). How to create spaces where women 
can receive mentoring and build networks? 

|
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6 Media and Marketing Creators 

SPEAKERS

Sharmeen Obaid 
Chinoy
Filmmaker 

Mariam Farag
Leading CSR 
program at MBC 
Group

Alexandra Loras
Author and Media 
Expert

Fida Taher
Founder Women in 
Business

Sana Bagersh
CEO, BrandMoxie

MC: Mr. Abdullatif Al 
Sayegh 
Founder of Al Sayegh 
Media

Loras:
I spent most of my life silent, afraid that my ideas would shock others; 
but when I started to express my ideas, I discovered that others 
shared similar views. 
We have to position ourselves in politics and media, have a strategy 
to empower ourselves and other women. Empowerment is a 
continuous process. Put a strategy to become the best version of 
yourself.    
Many narratives, cartoons and series, undermine women, so we 
have to be careful on what we nurture in others.
Make a list of five people who inspire you. Contact them through social 
media, asking them to be your mentors. All powerful and influential 
people did not get to where they are today without mentors.
McKinsey’s latest report shows that companies who hire women 
raised 35% of their rentability.  This is because they add value, 
innovation and a new way of thinking, that speaks to 52% of the 
clients who are women. 

Farag:
We need to see more women on the leadership, management and 
decision-making levels. Nowadays, we see women in managerial 
roles, who are set aside and marginalised at the decision-making 
stage.
We need to see changes in legislations and HR policies; For instance, 
more respect in the workplace and flexibility to work from home.  
We need more empowerment from women; we do not need “He for 
She” initiatives, we need “She for She” ones.
Media narratives of women in drama and TV series are very negative. 
Media has a responsibility to viewers to give them different narratives 
of empowered women, and change people’s perceptions of women.  

Taher:
So far, it is exclusively women to women conversations; however, this 
does not mean that it does not affect policy or decision making. 
Social media has provided us with a platform to be heard and have 
the power to influence policies. Although men form half of society, 
women need to work with each other at this stage. They need to ask 
for advice, knowledge and share experiences. We need role models 
who are mother, and women who understand us. 

Bagersh:  
Media is witnessing many disruptions; there are multiple channels 
and groups serving their own agendas affecting our youth. Women 
need to be involved in the narrative, not only the content, but also 
the platform, the apparatus and technology. 

Taher:
By using hashtags on social media, we, as women, managed to 
bring many important issues to light and make them headlines. 
They influenced decisions on a global level; the power we acquired 
through social media should not be underestimated.    

Chinoy:  
Even though we come from countries that have tall buildings, cars, 
send their daughters to universities, but deep down our societies are 
still very conservative. 
There are unwritten rules that women must not transgress however 
modern a society might be. Addressing issues like honour killings 
and violence against women is not easy in our part of the world. I 
am criticised and faced with accusations for what I do, but I do it 
because I want my daughters to grow up in a different world.     

Taher:
From a business perspective, the biggest challenge is that most 
women still lack the basics of business tools, communication and 
networking. 
Women must have the same opportunities and access to knowledge 
as men. The problem is that most women are reluctant to ask 
questions. They must have confidence in doing so by realising that 
it is better to ask a stupid question than making a stupid mistake.  

Farag:
We are expecting too much, society is expecting too much from us. 
We want to be perfect in everything, but this is not plausible without 
the male support. If women do not have a strong support network 
at home be it the husband, the children, the father etc., they will not 
succeed.
The private sector should be more trusting of women’s capabilities in 
doing the job. By nature, women can multitask.
Changing the narratives when raising boys. We much teach them 
that men and women are different, but both deserve the same 
respect. 

Taher:
Women would have similar legal rights for both genders. 

Bagersh:  
Engaging men in the empowerment process. 

Farag:
Ensure that all girls complete their education to have economic 
empowerment, and avoid being under the mercy of anyone.

Loras:
I would reverse the roles of men and women; 70% of women would 
be in power, politics and every narrative we have. In addition, putting 
an end to objectifying women. 

Chinoy:  
Ensure that the first people who made steps to empower women 
amplify their voices. They are the fathers who allowed their 
daughters, the supportive husbands, the sisters, mothers and 
women who succeeded. We need to tell everyone that it is ok to let 
those women realise their ambitions.  

Alexandra, how challenging is it for a young 
girl to be stuck between two different worlds: 
a retrospective, primitive society and another 
futuristic, progressive society?

Mariam, how can women empowerment 
become a way of life and a corporate culture?

Fida, does Women in Business network engage 
men or Policy makers? 

Sana, social and digital media gave women a 
voice. How could they take advantage of these 
media?

Sharmeen, change comes with hardship; what 
are some of the personal challenges you faced?

Fida, what are the biggest challenges within the 
business community?     

Mariam, what should be done from a CSR 
perspective to change the stereotype?

If you had the opportunity to take one decision 
to make a change, what would it be?
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OBJECTIVES

This session discussed the obstacles women 
face within the Media and Marketing sector 
and the possible avenues to utilise these 
sectors by women entrepreneurs to grow 
their business ideas. 

KEY MESSAGES
Media’s role is vital in providing the youth, the 
underprivileged, and women with platforms to tell 
their stories. Media should also play a role in changing 
perceptions discriminating attitutudes towards women.

Collaboration and interaction is key. Utilising platforms 
in the right manner is crucial to facilitate economic  
empowerment. Women must strive to maintain a 
balance between their roles within the community, as 
mothers and in their careers.  

We must talk to the previous generation and challenge 
their beliefs as much as the current generation. 

Social Media is a powerful tool influencing decision and 
policy-making. 
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7 Financial Innovations and Solutions Tan:
The challenge in China was the lack of women networks supporting 
women; I joined a group of women in establishing “Lean in China” 
network to support and empower other women to start their own 
businesses. It expanded to reach 20 cities and 100 universities in 
China.

Adan:  
In Kenya, similar to other countries, women in business face 
cultural and financial challenges that hinder them from establishing 
businesses and enterprises. 
Other contributing factors are access to information and literacy, 
restrictions and deliberate exclusion imposed on women by society.

Bhardwaj: 
“Women investing Women” originated 10 years ago in a Fulbright 
research project in the Indian Institute of Technology. It aimed to 
discover the reasons for the low numbers of high-growth women 
entrepreneurs in a country of 1.4 billion. The main factors are access 
to capital, political regulatory issues and global networks.
Currently, women control 40 trillion Dollars’ worth of assets, and 
this number will increase by 2020. “Women investing Women” 
is concerned with allocating this money to women’s innovations, 
women-led funds and platforms for women. We created the world’s 
first television and radio network by millennia women. 

Quadir: 
While working in the hedge fund industry, I suffered from 
discrimination and harassment. The lack of female role models 
caused me to rely on a network of strong male mentors to get the 
support I needed to build my skillset and expertise. 
Our work at Safkhet Capital entails investigating bad behaviour in 
the equity markets. We invest in bringing companies engaging in 
fraud and abusing the public to justice. 
I was fortunate to have many opportunities to start my own hedge 
fund. When you discover what you love to do as a business, it is 
important to take the risk. 

Lima: 
Access to capital is the main challenge for women. There is a gap of 
7% in financial activities. Women have challenges opening accounts 
and banking services due to lack of documentation. 
Women generally have smaller businesses; therefore, banks do not 
recognize them as profitable customers. 
Women focus on solutions rather than products with a holistic 
approach to business, but they sometimes underestimate their 
knowledge and position. 

Tan:
The community is the heart of “lean in China”. We started with 
events, but we needed an ecosystem that supported women to lean 
in. For entrepreneurs, we designed “She Loves Tech” which started 
as a small competition in Beijing, and then spread to other countries. 
The purpose is to create that ecosystem. 
Women lack 3 things: funding, networks, and human capital. “She 
Loves Tech” provided media exposure to female entrepreneurs to be 
recognized and get funded.
Creating a viable ecosystem entails media exposure and expanding 
networks, which makes it easier to receive funding. 

Lima:  
We have developed a tool for women to assess their management 
and marketing capacities, which is critical for SMEs. We also 
implemented a “women in business programme” in 22 banks located 
in 9 countries. The programme includes financial and nonfinancial 
services, product development and trainings. 
Training is key for both clients and financial institutions; we 
developed a programme for training executive management 
on gender to generate awareness on how to communicate and 
promote differently to women and men. 
Gender in financial institutions research is needed to create a 
business case for the purpose of engaging politicians and raising 
funds to advance business.  

Adan:  
Our government has made steps to support and empower women; 
however, financial institutions avoid giving them the necessary 
capital and financing requirements. So, starting up a business is a 
challenge. 
In Kenya, there are 7.8 million SMEs, 40% of which are owned by 
women. We partnered with UN women 2 years ago to educate 
women on the basics of running a business. We also established 
“Al Nesa” branches that are dedicated for women and run by female 
employees of the bank to facilitate interaction and provide women 
entrepreneurs with the necessary support.
Our collaboration with UN Women entails holding seminars for 
women entrepreneurs in the major towns of the country in order to 
educate them on different themes such as women in procurement. 
To help women sustain their businesses, a USD 200,000  “unsecured 
LPO financing” is given to women wining government tenders since 
March 2017.      

Tan:
Gender Lens Investing (GLI) is a concept developed by “Criterion”, 
an American Think Tank. GLI entails looking at the value of women 
not just as entrepreneurs, but as consumers, agents and employees. 
Women control 80% of the consumption power in the world. In 
China alone, the value is estimated to reach 4 trillion dollars by 2020. 
GLI views investing in women as an economic opportunity, taking into 
account women demographics that present a strategic advantage.  

What are the key challenges that you faced 
within your industry?

How can female business communities benefit 
from smart ecosystems in China?

How would you judge progress towards gender 
equality in the workplace from a holistic point of 
view?

What solutions have you identified in your 
institutions or the banking industry to tailor 
products for women?

Virginia, can you tell us about Gender Lens 
Investing? 
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Female entrepreneurs play a critical role in local 
economies, creating jobs and fostering innovations. 
However, statistics show that only 30% of SMEs are 
owned and manged by women globally. 

In order for women to thrive in the full spectrum of 
industry, from finance to construction, to technology, 
they need to have access to a supportive business 
ecosystem.

SPEAKERS

Abdullahi Adan
Head of Consumer Banking, 
Gulf African Bank Kenya

Bettina Wittlinger de Lima
Project Manager/ MSME 
Expert, International 
Advisory 

Fahmi Quadir
Chief Investment Officer at 
Safkhet Capital

H.E Lina Sabaitienė
Former Vice-Minister of Economy 
of the Republic of Lithuania 

Virginia Tan 
Lean in China 

MC: Heba Al Emara
UK Head of Relations EMEA

Anu Bhardwaj 
Founder of Women Investing in 
Women Digital
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Keynote speaker Lina

In Lithuania, 40% of women are self-employed and are more active in social spheres, education and healthcare. 
OECD research shows that more males study STEM subjects than females. 60% of MA students are women, but a low number focus on 
STEM professions. WEF states that an equal number of men and women will lose their jobs by 2020. The new economy will give rise to STEM 
professions. 
Social and educational stereotypes play a role in preventing women from studying or pursuing STEM professions.   
It is imperative that we inspire women to embark on STEM professions by building their self-confidence against those stereotypes.
Lithuania is a tech country; women are included in this movement towards a tech-economy. In 2016, we launched a mentorship program 
“Women go Tech” and a number of events focusing on women in business and entrepreneurship. 
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OBJECTIVES

The session discussed 
discrimination, structural inequality, 
stereotypes and perceptions 
related to women in the financial 
sector. It also touched upon 
innovative solutions of gender-
responsive examples of financial 
products and services aiming to 
bridge the gender gap.
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8 Building an Inclusive Sector: 
Transport, Logistics and Travel 

SPEAKERS

Ndichu:
In UPS we worked on humanitarian projects. We partnered with 
Zipline drone company to deliver blood to women in Rwanda. 
Postpartum fatalities were reduced because of transportation. 
Today, women and children are able to survive childbirth due to 
improving the transportation system. They will grow and join the 
ecosystem and contribute to society.  

Ndichu:
We must make a conscious effort to recruit from different sectors. 
Look at the women within your organisations and give them the 
opportunity to take on tasks. They might have the potential to 
become what you want. 
Tom mentioned CSR, we have a women’s leadership development 
group that initially aimed to provide training to women within the 
organisation. Later, we utilized this group to reach out to younger girls 
and inspire them to work for UPS, or Bowing, etc. This is something 
the private sector can do to elevate women.      

Al Olama:
We have mothers and elderly women that work diligently because 
we communicated clearly how important their work is to the success 
and development of the country. This was our strategy. 
The client only cares about punctual delivery and product quality. 
We wanted to find real opportunity, and ensure the sustainability of 
business. Coincidentally, we realised that women in Al Ain wanted to 
be part of the economic transformation.         

Nauwelaerts:
Change is difficult; it requires effort to find women fit for certain 
roles, and it is costly. It requires infrastructure. Government policies 
and procedures should be issued to ensure that the workplace 
accommodates female employees. 
The focus should be on talent rather than on gender. Once talent is 
found, experiences can be cultivated.

Ndichu:
Governments make legislations and policies on working hours. 
RTA employs female drivers for religious and cultural reasons. This 
exists today because the government stepped in and influenced 
that change. Work hours policies are also set due to governments’ 
interventions.
With regard to education, STEM studies have included more and 
more females due to conscious decisions made by governments. 
We, as a private sector must push for these changes.   

Al Olama:
Governments can develop training programs for and in collaboration 
with private sectors. Governments can enable the private sector to 
be successful. 

Al Olama:
Certainly, we have established an aircraft parts manufacturing 
company in Al Ain. More than half of the staff members are Emiratis, 
90% of them are women. We achieved this asking ourselves “why 
not” instead of “why”.

Kansara:
Transportation and logistics is a new economy that enables 
innovation; this novel factor allows for a behavioral change 
opportunity.    

Nauwelaerts:
Logistics and ports conferences are a male dominated environment; 
this event is proof that things can be different. We are used to a 
dynamic where the traditional industries are all male dominated. 
This is inherently wrong and outdated. 
Gender inclusion is a positive approach and we focus on it in our 
CSR campaigns. In reality, it is difficult to find talent in certain areas. 
Education and awareness are required. Our role is to demonstrate 
this initiative and drive it forward.   

Al Olama:
There are self-imposed prejudices in our mind because of what we 
see in media or because we live in certain communities. Some people 
are predisposed to think that certain professions are exclusively for 
men, but this is a fallacy. Competency should be the measurement 
not the gender. 

Nauwelaerts:
If we look at the UAE, the government utilizes media marketing 
brilliantly. Media and government are united on how to drive certain 
policies and mindsets. The media sector has great talent and it is 
predominantly a female sector. 
Promoting the T&L sector through media is attainable; the talent 
is there and the media tools are available. With the government’s 
support, it can be achieved.

What is the role of logistics and transportation 
in enhancing local developments and poverty 
reduction. What is the role of women in these 
sectors?  

How can the private sector support women to 
excel in the T&L industry? 

What has Mubadala done to attract and retain 
women employees?

What is the role of governments supporting 
women?

Can you create a culture of change in your 
industry?

How can media marketing be utilized to change 
perception on the sector?

Media has a vital role to play in showing 
the strength of diversity and its benefits for 
organizations.
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OBJECTIVES

The session discussed how 
a gender perspective can be 
integrated into initiatives in 
the transport and logistics 
sector, which cuts across all 
industries, to create an enabling 
environment for women’s 
economic empowerment.

KEY MESSAGES
The government’s role in supporting women in the transport and 
logistics sector is crucial. Policies are needed to ensure the sector 
accommodates women as employees and opportunities for women 
business-owners

Women must be afforded access to skill development because talent 
and competence must be the determining factor for recruitment, not 
gender. Women should be provided with the opportunity to fulfill their 
potential and showcase their competence.

Collaboration between the private and public sectors in conducting 
training, education and raising awareness is key to cultivate women’s 
talent in the transport and logistics industry.

Media working hand in hand with the government can help change 
perceptions regarding women working in the transport and logistics 
industry.
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Taher:
My vision for learning is to get out of subject-specific type of learning 
in schools. 
Empowering self-learning by contextualising learning.

Najim:
This is the essence of what you do. We aim to bridge the gap between 
the skills that are in demand in the labour market and what youth are 
equipped with in the education system. 
I expect everything from virtual learning.
E-learning and virtual learning are tools to enable women and young 
people to access unlimited knowledge, personalise their learning 
experience and inspire them to reach their potential.

Pesce:
Democratising what you have learned in a way so that more people 
could understand it as well. 
The most exciting use of technology and virtual learning is being able 
to do a reality translation; the ability to address different topics and 
translate them into reality in a way that people understand.  

Tantra:  
Google founders’ goal is to develop services that improve lives. Our 
mission entailed organising all this information to make it universally 
accessible and useful. 
The key words are accessible and useful; so we set our tasks and 
resources to make sure that we develop products and services that 
are free and available to everyone. 

Mlambo-Ngcuka:
My vision for technology is its capacity to bridge the issue of access 
to the largest number of people who do not have access to quality 
education, and to create new learning opportunities. Addressing 
the issue of access through traditional means will not accomplish 
anything. 
The good thing about technology is scale; with a press of a button, 
you can reach millions of people. It can reach those who are least 
likely to be reached. With technology, you can ensure the quality of 
content taught. Moreover, e-learning is cost effective on the long 
run. We should simplify the use of technology so that everyone is 
encouraged to use it. 

Tantra:  
Google has been launching programmes to nurture women and 
develop their skills through the institution’s education programme. 
This programme targets schools, colleges and universities. More 
importantly, ensuring that our platforms make learning content 
available and ready to be used by women and girls everywhere.     

Pesce:
Quality of e-learning is not to copy offline content and traditional 
textbooks in order to post them online. The offline world is outdated. 
Understanding behaviour through technology is important. It is also 
important to engage people in learning things relevant to everyone 
else. 
Enhancing the experience of learning can be achieved through 
connecting the offline with the online world to create smart content 
with good technology. Hybrid modules can be very powerful. 

Taher:
The basis for an innovative culture is observing your team with a 
different mind-set:

• Do we collaborate to solve a problem?
• Are we allowed time to come up with ideas or think  
   differently?
• Do you have the resources and the access to  
   knowledge?
• Do you have an organised creativity process?
• Are we approachable as team members? 
• Do you allow the members to express their ideas their  
   own way?

Once you notice these simple things, you start to have a sense of 
your culture.
Innovation requires diversity of backgrounds and experiences, 
interaction and trust. 

Najim:  
Skills change with time. We need to identify the skills required to 
provide adequate content for youth’s development. 
The skills acquired can be beneficial in both work and personal life. 
Online learning can expand knowledge exponentially, providing 
people from different age groups with skills that would help them 
for life.

Mlambo-Ngcuka:
Partnerships are critical; and technology has made forging 
partnerships more possible. We have global partnerships with 
technology companies. 
These partnerships help facilitate change in the ecosystem within 
those companies to consider the needs of women and girls.
Sharing our experiences allows for mutual learning and ultimately 
reach a wider audience.  

Tantra:  
Information literacy is crucial; taking information resulting from 
online learning and making use of it is essential. 
Digital literacy is a broader scale; we see variations in terms of 
contents and target audiences and what is the system to get 
through to them?

Pesce:
We must consider “real time learning”. You must understand your 
profession, how behaviour changes your daily life, cultures around 
the world, and behavioural trends.  

Taher:
Teachers should not teach; they should facilitate learning. Innovation 
and creativity are triggered by curiosity and playfulness. 

What is your vision for innovation and learning?

How has e-learning been effective so far in 
increasing women and girls’ access to learning 
opportunities?

How do you define the quality of e learning?

How do you introduce the culture of innovation 
in the workplace? 

How can online learning develop essential skills 
for life?

What is the importance of partnerships?

What are the 21st century skills and education?
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OBJECTIVES

The session aimed to show how new frontier 
technologies deliver education to the masses 
in a specific and targeted way, how we can 
personalise learning through technology, and 
how to use technology and innovation for 
learning opportunities for female job seekers 
and entrepreneurs, and learning in general. 

KEY MESSAGES
Investing in teachers and creating partnerships with 
them facilitates online learning. It is important to make 
them our allies in the process. 

Teachers are the key to society’s development and when 
the education sector is underfunded, it can lead to its 
stagnation.

It is important to bridge the gap between education and 
employment, and ensure that education is relevant to 
the demands of the labour markets.

Cultivating an innovative culture takes place through 
establishing a basis of collaboration and trust among 
the team members. It also requires time, resources, 
access to knowledge, autonomy and experimentation.   
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Al Mulla:
This vision is the brainchild of the UAE’s founding fathers, under 
the leadership of the late Sheikh Zayed bin Sultan. It has been an 
ambitious vision that provided the UAE with continuous progress 
and development. 
The constitution has set laws and decrees derived from Muslim 
legislation and jurisprudence. The UAE is small in size, but great in 
achievements and ambitions. 

Al Basti:    
I work in violence against women. Violence affects women’s 
economic empowerment; it destroys families and wrecks homes; 
it burdens governments with major expenses in order to support 
those battered women. 
Empowerment is plausible, not with words, but with actions. 
Furthermore, empowerment must cover different facets: social, 
psychological and economic. Battered and abused women lack self-
confidence and independence. 

Al Hajeri: 
Emirati women have reached unprecedented empowerment 
levels; these developments took place relatively fast. Nevertheless, 
they are the outcomes of efforts made by previous generations of 
women who faced a multitude of obstacles and challenges. Many 
professions were exclusive to men in the past, for instance, the oil 
and gas sector.
The UAE leadership has set legislations and laws that empower 
women; its direction is very clear. The problem is with the middle 
management. They still underestimate women’s capabilities and 
competence.

 Safiyah Al Shehhi: 
Leadership positions allow women to play a vital role in regional 
and international decision-making. Dr. Mouza, tell us more about UN 
Women, its roles and its purpose.    

Mouza Al Shehhi: 
UN Women works hard to empower women on every level. There 
are 59 UN regional offices worldwide, and six liaising offices, one 
of which is in Abu Dhabi. This office is very important for sharing 
experiences and acquiring best practices

Al Mulla:
The opportunity lies in the existence of legislations, constitutions and 
laws supporting women; the challenge is the actual implementation 
of laws. How can we implement these laws when the UN itself 
cannot enforce their implementation? 
Until now, there is a focus on peripheral issues and neglect of 
essential issues such as respecting humanity, human rights, 
women rights and children rights. I believe that implementation and 
activation of these laws will ensure respect and protection to all. 
The UAE laws and legislations are implemented, but the case is 
different in many other countries. There is a focus on procedures 
instead of policies that hold governments accountable if laws related 
to human or  women and children rights are violated.

Al Basti:  
Emirati women face many challenges on family and work levels. 
Some women suffer from physical and verbal abuse that affect 
their self-esteem. They are reduced to broken and damaged human 
beings, after being active and productive. This has massive impact 
on women’s empowerment. 
The problem is that many women refuse to ask for help; in this 
sense, empowerment must come from within. They must know their 
rights and be aware of the laws and legislations that ensure their 
protection and wellbeing. 

Al Hajeri:  
Gender equality is achieved through policies and regulations to 
some extent in the governmental and semi-governmental sectors. 
Challenges persist in the private sector where women’s participation 
is much less. This may be due to the lack of a supportive work 
environment and other variations that affect women’s productivity.  
From another perspective, research shows that academic institutions 
are not providing students with knowledge and skills that prepare 
them for the workplace. Educational curricula must be updated to 
correspond with the future demands of the workforce. 
The Ministry of Economy is in charge of the Global innovation index. 
There is a sub indicator addressing research and development and 
academic curricula. This resulted in the UAE Industrial Strategy that 
sheds light on women empowerment form early stages.

Mouza Al Shehhi:  
UN Women has five main priorities on which our office focuses:

1- Leadership and political participation.
2- Economic empowerment.
3- Ending violence against women.
4- Peace and security. 
5- Humanitarian action.

What is the basis of the UAE’s future vision for 
women as developmental partners?

How do you describe the interaction of the UAE 
society with the empowerment goals?

What are the opportunities and challenges 
facing Emirati women?

Women and men are partners in the workplace; 
how do you describe gender equality in the 
workplace in terms of equal pay, promotions, 
employment in top and middle management?

Dr. Mouza, what are the tasks performed by the 
UN liaising office in relation to our discussion?
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OBJECTIVES

This session presented narratives of 
Emirati women from different careers and 
backgrounds. They shed light on their 
experiences, the obstacles they faced, and 
how they overcame them. 

KEY MESSAGES
Emirati women occupy highly regarded positions and 
realised many achievements. 

Women, working hand in hand with men, have exerted 
great efforts for sustainable development. 

Women should be empowered economically on regional 
and international scales. They should also be involved in 
all economic sectors and leadership positions.

Legislations provide opportunity; while lack of their 
implementation is a challenge. 

Educational curriculam need modification to equip 
students with skills required in the workforce.  
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11 Youth Circle in partnership with Ministry of Youth: 
Building an Inclusive and Equitable Workplace 
Environment

SPEAKERS
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OBJECTIVES

This session provided an overview of 
the International Labour Organization’s 
(ILO) work to establish equality between 
female and male employees in Jordan. 
Equality includes pay, benefits and career 
development. Challenges facing women and 
potential solutions were highlighted.

KEY MESSAGES
Discrimination between female and male employees 
is based on a retrospective perception that males are 
main providers while females’ contribution is minimal.

Employment should not be based on gender, but on the 
candidate’s qualifications and merits.

Raising awareness among women to know their 
rights and the value of their work; subsequently, their 
contribution to society and the economy. 

Establishing work syndicates authorises such entities to 
fight for employees’ rights. 

International standards must be adhered to by all 
countries.

Reem Aslan 
Gender, Management and 
International Development Specialist

In order to protect employees against racial, religious, gender, social
and age discrimination, the ILO has set international standards:

Equal remuneration convention No. C100: 
Both genders must earn equal pay for similar jobs and/or  
similar job values. Still, in Jordan, men earn more than women  
in both cases.  
Jordanian women think that such practices are normal and  
do not dispute them.  

Discrimination (employment and occupation) convention 
No.111: 
When candidates of both genders apply for a job, the decision  
should be based on qualifications and expertise, not on  
gender. 
Employers must not overlook female candidates for the  
possibility of future pregnancy.  
  
Maternity protection convention No.183: 
ILO states that maternity leave is 90 days. In Jordan, it is only  
70 days.

Workers with family responsibility convention No.156: 
Workers of both genders with responsibilities are entitled to  
leaves. Such obligations may be caring for an elderly family  
member or caring for one’s children. 

The GGI  issued by the World Economic Forum 2017 showed that no 
country in the world has fully closed its gender gap, but four out of the 
five Nordic countries and, one country each from the Sub-Saharan 
Africa, Latin America and the Caribbean and Eastern Europe and 
Central Asia regions—Rwanda, Nicaragua and Slovenia—have 
closed more than 80% of theirs. 

Unfortunately, Arab countries scored the lowest on the scale (scale
from 1 to 144): UAE: 130, Jordan: 138, Syria: 144

These results indicate that we have to work along with our
governments diligently to improve this situation and ensure that the
gender gap is overcome.

Female employees earn less than males even if holding similar 
credentials and experiences. Moreover, females work more hours 
and receive less benefits than their male counterparts. 

The value of work performed by female employees does not 
determine the payment they receive. For instance, a male bus driver 
earns more than double a female teacher’s salary.

In some cases, a woman signs a contract stating a different salary 
than what she actually earns. This is attributed to lack of awareness 
and misinformation regarding minimum wages.

Cases of harassment also have demoralising impacts on women. 
For instance, a woman not responding to her employer’s advances 
results in creating a hostile work environment that eventually forces 
her to resign.    

Glass Ceiling issues: once reaching a certain position, women cannot 
advance to a higher rank. This explains the lack of CEO position held 
by women.

Glass Wall issues: women tend to study Humanities and Social 
Sciences during their university education. Thus, a low percentage 
of women enrol in STEM education. 

Pregnancy causes additional challenges for women in the labour 
market; perhaps not at first, but after the second child, many women 
leave the workforce.

Illegal practices: where some teacher are not paid during summer 
holidays.

We tried to work with the government, but the officials did not take 
the grievances seriously, claiming that they are isolated cases, not 
the norm. 

We adopted a Harvard Methodology known as Social Regulation, 
where a group of people form a team with a strategy and goals 
achievable with the resources at hand. Instead of us speaking on 
teachers’ behalf, they tell their own stories to the officials, adding 
more credibility. 

This team’s impact led to launching a campaign for pay transparency. 
The team’s strategy is ensuring that all payments are made through 
bank deposits. Naturally, this solution eliminates the practice of no 
pay during holidays and actual salary and contract discrepancies.        

Raising awareness amongst female employees with regard 
to minimum wages, value of work performed, their rights and 
responsibilities as part of the workforce.  

Raising awareness among secondary school girls to embark on 
STEM education that caters for future labour markets and provides 
more job opportunities with better pay.

Urging employing corporations to provide nurseries in the workplace 
for employees’ children from 6 weeks to 4 years of age. 

Providing nurseries within the workplace was not possible in banks 
for security reasons. The other solution was to contract a nursery in 
the workplace’s vicinity.  

In Jordan, a maternity fund was established. Once a women takes 
a maternity leave, her salary is paid through this fund by the Social 
Security Department in Jordan. This alleviates the financial burden 
off the employer during her leave. 

ILO International Standards:

Gender Gap Index (GGI):

Cases from the Jordanian Labour Market:

Solutions:
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Cabrera-Balleza:
Data is extremely important in that it highlights the gravity of 
the situation. For instance, 200 million females worldwide have 
undergone genital mutilation.

Femicide represents 47% of crimes committed by intimate partners 
or family members.

There is no shortage of data; what we lack is political will from 
governments and effective implementation of laws and policies to 
end violence against women.     

Brun:
Fear manifests itself in many ways; fear of harassment, of 
repercussions of not fulfilling family duties, of failing in careers, fear of 
harassment in the workplace. 

Part of the services we provide is response; however, response only 
alleviates pain and suffering briefly for a certain individual. It is not a 
solution. 

Victims of violence are defeated physically, emotionally and mentally. 
Most likely, violence will occur again; we are unable to break the cycle 
of violence regardless of the country.  

We need prevention in the form of laws and policies. Tunisia passed 
the most comprehensive legislation on violence against women in 
the Arab region. Unless we translate these legislations into actions 
and instill it in society by changing mind-sets laws and policies will 
not be effective.

We released a study in 2017 looking at masculinity and masculine 
identity in Egypt, Lebanon, Palestine and Morocco. The study aimed 
to reveal how men see their role and to know their own fears of 
the inability to provide for their families that ultimately manifests in 
violence toward their partners or sisters.

Al Marri:  
As mentioned, fear comes in many forms; one of which is fear of 
electronic extortion. E-extortion targets vulnerable females who, due 
to fear of scandal, submit to the abuser’s demands. 30,000 of such 
cases have been reported in the GCC.

Initiatives, ideas and solutions to eliminate violence should address 
and eradicate its root causes such as poverty and unemployment.
Launching awareness campaigns to counter cultural misconceptions 
of the roles of women and men in society.

Launching initiatives that provide support and treatment for drug 
addicts and alcoholics and their families to reduce violence on the 
women in those families.

Obtaining data is a problem in the UAE due to the absence of 
specialised research centres to track the phenomena and problems 
of sexual violence on one hand, and fear of victimised women from 
reporting the abuse on the other. 

Dubai police announced that 95% of assaults and crimes against 
women are unreported. Domestic violence has increased in Abu 
Dhabi from 679 cases in 2013 to 840 in 2014. In Ras Al Khaimah, 
120 cases of domestic violence have been reported.      

Cabrera-Balleza:  
Our work focuses on women’s rights, gender equality, peace and 
security. We call on governments to ensure that women and girls are 
equal participants in decision making on peace and security issues. 
There is a strong nexus between human rights and economic 
empowerment. Unless they are economically empowered, they 
will not be active participants in decision-making. Women who lack 
financial independence cannot get out of a violent relationship 
because they are dependent on their partners.

Aslan:  
In Jordan, many employers consider hiring women a burden. One 
of the solutions was to create a Maternity Fund with the Social 
Security Corporation. When on maternity leave, the women’s salary 
is covered by the Fund.  

Women tend to leave their work after the second child. In order to 
prevent that from happening, Sadaqa Campaign worked with the 
government, employers, civil society, and legislators to establish day-
care facilities in the work place or in the same geographic area of the 
work place.

Mustafa:  
The issue is not related to a particular cultural. The economic system 
is based on a masculine experience of the world. The feminine 
experience is made unknown. 

The system you are talking about is fundamentally biased against 
the feminine experience. This is because of the reproductive role.

Ask any woman in the global north or over here, once you join the 
financial industry, you are working 40-60 hours a week, after that 
in terms of finding a husband, getting married, or getting a higher 
education degree, it is all biased against women reproductive cycles.  

Economic opportunity is not separate from the social discursive 
construction of who we are. So you have to create yourself differently, 
what you need is foundational political cultural change. 

What is the importance of data in reflecting the 
real picture?

Is the issue of fear a major one from your 
experience? 

How can we break this cycle of fear?

What are the programmes or solutions provided 
by private-public sector partnerships?

The issue of identity is important. Cultural 
norms are extremely difficult to break, how can 
we achieve that?
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KEY MESSAGES
Quantifying the financial impact of violence gives an idea 
of its economic impact; however, no one can quantify 
emotional and psychological distress experienced 
by the female victims and children. We must take into 
account their personal experience.

Response to violence after it occurs does not prevent its 
occurrence.

The need for effective implementation of laws and 
policies to prevent violence against women as well as 
supporting victims and survivors. 

Fear of violence and lack of confidence are major barriers 
for women. We need to mentor women and help them 
overcome fear 

OBJECTIVES

Raise awareness of the costs of 
violence against women and girls  
in the domestic, public, and work 
place to society. 
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OBJECTIVES

This session offers perspectives of inspiring women who decided to move from their comfort zone to 
make a positive change and an impact on their lives and their communities. It touches on the influence 
of their fathers on their career paths and life journeys

Bin Sulayem – Lessons from My Father 

My father constantly encouraged me to excel; reminding me that 
excellence comes with responsibilities. He was my champion. He 
advised me to be an entrepreneur, not a business owner. Moreover, 
he urged me to be passionate about what I do.

Earn people’s respect; respect is the attribute they will remember 
you by wherever they go. 

After he passed away, my father’s lessons gave me courage to leave 
my comfort zone in order to change my life. 

Everyone told me that it was not a smart move to leave my 
government job, but I was determined. Today, I am an entrepreneur 
with three successful businesses. Still, I am eager to achieve more.

Takikawa – The Reason to Be Brave 

My father always motivated my siblings and I to do better. This was 
the first lesson I utilised when I became a team leader at work. 

Shortly, after my father passed, I took over the family business. 
learned that “we fly better when we fly together”. With the help of 
staff, suppliers and customers, I manged to run the company. This is 
because my father showed them the same courtesy in the past. My 
mother and sister also contributed in the continuity of the business. 
Together we prevailed. 

I also learned that in order to solve big problems, I must break them 
down to small pieces, solving one small problem at a time.

To achieve your dreams, you must have courage to overcome 
obstacles and challenges. Be positive and believe that each day 
lived brings you closer to your goals.

Running towards dreams and actual running teaches us to keep 
going, even when discouraged. Never give up; learn to set goals, 
believe in your dreams and have a future vision.

Dr Al Ali - CEO - Cardiff Management Consultants  

Throughout my journey, my father was my constant support system, 
encouraging me to progress even if he did not approve of my ideas 
at first.

In 1997, I went to the UK to study. This step helped build my 
personality and utilise my abilities. It was the first time I leave my 
comfort zone and be independent. 

In 2008, I decided to leave my marriage due to emotional abuse and 
being unappreciated. 

In 2014, again, I decided to leave my comfort zone and start my own 
management consultancy. My company developed and became a 
successful and well-established IT solution provider.  

In 2016, I joined the University of Sharjah as a faculty member; a 
position that I am proud of. 

All of us can find happiness if we have the courage to leave our 
comfort zones and take risks.

Al Khayyal, Sharjah Ladies Club (Naseej Project)   

Naseej project was inspired by Her Highness Sheikha Jawaher 
Al Qasimi. The journey started at Al Madam Ladies Club with the 
purpose of creating job opportunities for women and girls in the 
middle and eastern regions, regardless of their education level. 

It is crucial that they adapt themselves to their situations and come 
up with solutions. The objective was clear; however, there was 
a need to change the cultural perspective, and gain financial and 
family support.  

Al Madam branch was an optimal location for the textile workshop; 
we also collaborated with the Research and Planning division of the 
Department of Economic Development. 

We held an initial workshop in Al Maleeha area, attended by 150 
women. At the end of the workshop, we gave them questionnaires 
with a list of jobs, one of which was the textile workshop. We asked 
them about their job preferences if opportunities were provided. 

Seventy-five percent of the women chose the textile workshop 
as their primary preference. This was a positive indicator that this 
project will be a successful endeavor.

In 2016, the Naseej project started with six women, who were 
passionate about learning. If you are passionate about changing 
your lives, age is not an obstacle. I believe that we all can start from 
scratch regardless of age and resources.
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KEY MESSAGES
Supplier diversity is not the responsibility of governments and NGOs only, but it is everyone’s responsibility. We need 
to work strategically with various stakeholders to achieve this.  
Only 1% of money is invested in women owned businesses. If more investments are allocated to women owned 
businesses, we can generate 28 trillion dollars in the global economy by 2025.
Corporations doing business with women owned businesses now share their experience with governments and 
multilaterals. It is the opportune time to promote more inclusive economic development, and value chains. 
For SMEs, having corporations as buyers is a catalyst for growth. It provides them with increased revenue, financial 
stability, and opens doors for larger clients. 
Promoting a gender responsive procurement strategy promotes gender equality and empowers women owned 
businesses economically; it does not mean lowering your buying standards.    
It is important to raise awareness among them about supply chains and that it is possible to do business with major 
corporations.

Keynote speaker- Mlambo-Ngcuka: 

Welcome to this workshop on gender-responsive procurement.  
We have organized it together with Procter & Gamble, Citi and 
WeConnect International. We are happy to also have NAMA with us 
for this session [TBD].
We are excited to be working with both NAMA and Procter & Gamble 
over the next 2 to 3 years on the flagship programme Stimulating 
equal opportunities for women entrepreneurs. The initial countries 
include: Egypt, Nigeria, Pakistan, South Africa and the United Arab 
Emirates.
Last year, we collaborated with Citi, with the support of WEConnect 
International, on a guide on gender-responsive procurement, based 
on case studies from Brazil and India. We are going to use the guide 
as a starting point for our flagship programme, “Stimulating equal 
opportunities for women entrepreneurs” and you will hear more 
about it during the course of this session.
Gender-responsive procurement is very important to UN Women, as 
it is will support more women-owned businesses to grow their small 
and medium enterprises.
For those companies in the room who have already committed to 
the Women’s Empowerment Principles (WEPs), you know that the 
5th principle is about Implementing enterprise development, supply 
chain and marketing practices that empower women. Today’s 
workshop will focus on the supply chain and how to promote gender-
responsive procurement.
For the companies in the room who haven’t yet made this 
commitment, please do so. We would like to see the current 
number of WEPs companies (1,670) steadily grow to thousands 
of committed companies that empower women in the workplace, 
marketplace and community.
We will have a session later this afternoon to showcase good 
practices in WEPs implementation. 
Active partnerships with the private sector to achieve the Sustainable 
Development Goals is a win-win proposition. Not only do we need 
the private sector to step up action to promote gender equality and 
women’s empowerment, we can also learn a lot from the private 
sector and the potentials for decent job creation, creativity and 
innovation and entrepreneurship. We will hear from our partners 
today how they are going about gender-responsive procurement. I 
wish you a fruitful session.

Hashish:  

It is a prerequisite to have them on board when developing and 
implementing a gender-responsive procurement strategy. Without 
their support, the strategy is unlikely to succeed.
It is important to link the strategy to the company’s mission and 
supporting the business though reliable data. Prior to collecting 
the data, we need to define the objective and target population. 
Consider the following questions:

• How many women owned businesses provide goods and  
   services that your company requires? 
• What is the benefit of their increased participation in your  
   value chain? 
• What is the goal you want to set for yourself over time? 

After assessing the data collected, you develop the strategy that will 
help address the challenge that women in businesses face.

Hines:   

P&G and Citi operate in more than 160 countries, but we do not 
know every country or region. Hence, it is very important to work 
with organisations that do. They have a better sense of the culture, 
and the suppliers we are looking for.
Once we identify women owned businesses, we work with other 
entities, the chambers of commerce in some regions, to focus on 
capacity building through facilitating workshops and networking 
opportunities.

Hines:  

In a procurement organisation, strategic sourcing is related to 
identifying goals. What are the people in charge of buying decisions 
going to buy?
As a business owner, you must consider the following:

• Where might your services and/or products fit? 
   Keep data pertaining to your own business needs.
• What is your business path? Where do you want to reach?
   Companies you want to do business with
   Other business owners with whom you might collaborate.
• What is the networking that might need to occur?
• Set your own strategy shortlisting companies to approach.
• Think about your own criteria and what works for you.
• Make sure to get feedback on why you won or did not win a  
  bid.

Supplier diversity is typically part of the sourcing process. We have 
a supplier diversity representative who focuses on the capacity 
building aspect for you to understand the processes better. 
Within our sourcing process, we have standard terms for payment, 
but in some cases, we modify them depending on country laws and 
regional perspectives. This leads to transforming a business culture.
We must think strategically in terms of what we are trying to do 
and obtaining sufficient data. We need to improve the strategy and 
develop plans to identify opportunities.

Falth:

It is clear that there is a market failure. There is an information gap 
for women entrepreneurs who are unable to identify opportunities.  
There is an information gap for companies committed to buying 
from women, but cannot find them. 
We are planning to create a directory on women owned business 
with our partners, NAMA and UN Women in order to stimulate equal 
opportunities for women entrepreneurs.
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Varquez: 

WEconnect International is a non-governmental organisation 
created in 2009 by P&G, Citi, Accenture, EY and others due to the 
lack of a global database of women suppliers. 
It works with the UN, the World Bank and Chambers of Commerce 
to find women owned businesses that want to sell into global value 
chains. 
Now we have registered women owned businesses across 100 
countries. In 20 countries, we can certify, through documentation, to 
verified ownership, management and control. 
Some of the barriers of doing business with women owned 
businesses are their lack of market knowledge, networks and 
confidence to approach large corporations.
Developing the capacity of those suppliers to be able to anticipate 
the needs of large organisations. 
We need to set big goals to track and measure, so our corporate 
members (P&G, Citi, Accenture, and EY) made a 400 million dollar 
pledge to source from women owned businesses, especially in 
developing countries, over the next three years, which are in addition 
to their internal goals. An additional 600 million dollars were also 
pledged from six other corporations and assigned for the same 
purpose – bringing the total to one billion dollars that are dedicated 
to buying from women owned businesses.

Belabidi:  

The advantages of investing in women owned businesses are:
• Innovation and ideas fitting our consumers.
• Positive impact on community.
• Growth engine.
• Trending insights for what comes next.

Hashish:   

One billion dollars is a large amount of money to spend. We need to 
understand the market and set the criteria on which women owned 
businesses are defined. The minimum criteria for women owned 
businesses are:

• At least one or more women owning more than 51% of  
   the business.
• At least one or more women controlling the business, 
• It operates independently form other non-women  
   owned businesses
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Jamila Belabidi
Purchases Group Manager - Brand and Business 
Service Purchases Global Talent, Alliances and 
Communications Agencies, P&G

Nihal Hashish
Supplier Diversity Leader, Middle East and 
Africa, P&G

Phumzile Mlambo-Ngcuka
Under-Secretary-General and 
Executive Director, UN Women

Javette Hines
Director, Head of Supply Chain 
Development, Inclusion and 
Sustainability, Citi

MC: Anna Falth
Manager WeLearn|WEPs|BuyingFrom
Women|Empower Women, UN Women

Elizabeth A. Vazquez 
President, WEConnect International
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15 Elevate Platform Briefing 

SPEAKERS

OBJECTIVES

Sadaffe Abid provides the background leading to 
founding “Circle”. She sheds light on challenges 
facing Pakistani women and their possible solutions. 
Furthermore, she touched upon the collaboration 
between NAMA and Circle to create The Elevate 
Platform. 

Sadaffe Abid
CEO/Co-Founder of “Circle” 
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KEY MESSAGES
Investing in women is the smartest economic venture 
today; they are the next growth economy. World female 
income is twice greater than the combined GDP of China 
and India.

Nike reports that women invest most of their earnings in 
education, nutrition and healthcare. Scott Page reports 
a direct correlation between diversity and innovation. 
Mckinsey states that 28 trillion dollar increase to the 
economy can be achieved through gender parity in 
2025.

In spite of these statistics, no sufficient progress is made. 
Worldwide, a low number of women holds leadership 
positions. The WEF’s statistics on gender parity in 2015 
calculated 140 years to achieve global gender parity. In 
2016, 170 years. In 2017, 200 years. 

Melinda Gates states, “when we invest in women and girls, we invest 
in people that invest in everyone”. 

After studying in the US, I returned to Pakistan and worked for the 
World Bank as a consultant. I noticed that the big projects of the 
World Bank had minimal impact in Pakistan. 

I decided to make a difference through working with an entity that 
provides microloans for women. I was the 17th member. We talked 
to communities about women’s financial services, but women were 
not encouraged to approach us. 

Women who ran grocery stores or made bangles underestimated 
their own value; they did not see themselves as small business 
owners. 

We started building confidence and trust in women, and slowly 
they began to come forward. We were told that investing in women 
requires husbands’ consent, which will not be given. We will not find 
women loan officers; families will not allow their daughters to work in 
remote areas. Additionally, we will not get our money back.
 
What happened over a decade was, in fact, the opposite: We grew 
to 140 branch offices, 2,000 member, 40% of them were women. 
We also dispersed 200 million dollars, 98% of which was returned 
on time. The credit goes to the Pakistani women who demonstrated 
great resilience, responsibility and resourcefulness. This experience 
taught me about investing in women, which ultimately means 
investing in families and communities. From here, I decided to work 
on women’s inclusion and I founded Circle. 

NAMA and Circle are collaborating to launch: Elevate, a platform to 
mobilise CEOs in the MENA region and beyond to commit to gender 
diversity. This means:

• Increasing women employment in companies.
• Working towards bringing more women into leadership and  
   board positions.
• Including women in procurement policies.
• Mentoring 2-3 women; allocating 3-5 hours a year to do so  
   consciously.
• Bringing their voice to this issue through social media to take  
   collective actions.
.

In Pakistan, seven CEOs joined Elevate. We also have a gathering 
with 30 CEOs on December 14 to share Elevate with them and 
obtain their commitment.

As leading organisations that champion women, we must encourage 
equality and leverage diverse talent.

• Lack of access to networks and sponsors.
• Lack of visibility; their work is not visible or noticed by senior  
   management.
• Lack of reliable and affordable healthcare..
• Disintegration of family structure; they no longer live together.
• Proliferation of harassment.
• Problems of mobility, i.e., going from home to work and back.
 

We started with exploring the pictures surrounding us. It is very 
important that we see women role models. Research at Harvard 
Kennedy School shows that having pictures of diverse people in 
leadership positions inspires young women.

Women representation in conferences is crucial; 

Most conferences are dominated by men over 60 years of age. They 
do not represent the young generation.

Commitment from the CEOs and top management.

Long term approaches, experimentation and holistic programmes.

Providing investment, mentorship and sponsorship.

Issuing policies for harassment and implementing them.

Setting metrics with benchmarks and targets. What gets measured 
gets done. 

Join Elevate for a better future for your daughters and grandchildren. 
Together we can make that change.

We will share guidelines and collect baseline data. We will also map 
this process annually.

In two years, we will gather here once again and we would like the 
companies to share their information with us. 

Elevate will also be a platform for sharing best practices and local 
data as well as mobilising technical assistance on this issue. 

Founding “Circle”: 

Elevate Platform:

Challenges Facing Pakistani Women:

Solutions:

Next steps:
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KEY MESSAGES
The barriers hindering people in developing countries from accessing technology increases inequalities and 
exclusion. 

Strategic partnerships are crucial; however, they are rendered meaningless if NGOs and Civil Society organisations 
are not included as key players. 

Education systems require modification to adapt to modern technology. However, the learning foundation must 
focus on basic skills such as reading and writing, as well as new skills to adapt to changing technology.

Technology poses risks for your personal privacy, security, and data. 
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16 Women in Technology

SPEAKERS

Shaloo Garg
Oracle Veteran 

Noor Al Noman
Director of Department of 
Sharjah E-Government

Sonia Jorge
Executive Director at Alliance for 
Affordable Internet

Luna Shamsuddoha
CEO, Dohatec, 
Bangladesh 

MC: Bel Pesce
Founder of FazINOVA

Jorge:
Developing countries do not have adequate access to technology or 
data plans, while other developed countries have free internet. This 
major gap requires consideration before focusing on development.
Women are 50% less likely to use the internet in developing countries 
than men. What is worse, if they do have access, they are 30-40% 
less likely to use it in productive and empowering ways.

Al Noman:
Our challenge is to keep up with the opportunities that are 
unavailable to others. The UAE does not have a gender equality 
issue. Dubai is using Block chain technology. In the UAE, technology 
is run by women in four major emirates.

Garg:
I live in Silicon Valley; technology is all around me. My biggest 
challenge is that the people I am surrounded with are conservative 
and traditional in how they view education. They still talk in terms of 
textbooks and stationary when they should be talking about digital 
education. They do not have the courage to challenge themselves to 
look beyond the conservative society they live in.  

Sonia:
Last year, the World Bank issued their annual report “Digital Dividends” 
which revolved around internet economy. It was a reminder that no 
matter how digitally developed economies and societies are, they 
need the analogue complements to allow the foundation for digital 
development. Otherwise, it will not be productive. 

Jorge:
One initiative that I am proud of which happened last September 
was a partnership between  UN Women, UNESCO and other entities. 
We brought together policy makers from 15 francophone African 
countries to discuss gender responsive policy. The outcome was a 
governmental consensus on supporting women in technology. 

Shamsuddoha:
The government of Bangladesh has made a number of initiatives; 
one of them was training 3,000 women to work from their homes 
and villages to be integrated in the supply chain.  The other initiative 
we took part in with the ICT ministry is UN ESCAP’s “WIFI Women ICT 
Venture” initiative. We are bringing technology to the entrepreneurs 
through this training. We have targeted 30,000 women for next 
year’s training. 

Garg:
We are surrounded with many challenges. Educating girls is 
educating families. I approached the top universities in the U.S., the 
Ivy Leagues, to open source the curriculum for girls free of charge

Al Noman:
NAMA is an organisation we are proud of as UAE nationals. The 
efforts and initiatives they take to empower women are phenomenal.

What are some of the challenges facing each of 
you?

What are the initiatives that you have been a 
part of?
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Jorge:
There are many; personal privacy, online security and data protection. 
It is imperative that women are able to go online without fear of such 
violations. 

Al Noman:
With technologies like A.I. and machine learning, there are many 
threats. Are we as a nation ready for dealing with such threats? Is the 
world ready? Some jobs are obsolete; and if our education system is 
not ready to educate the future generations, we will probably have a 
jobless nation.

Garg:
The biggest threat in technology today is the gender blind approach. 
The online content is being watched by everyone regardless of 
gender or age group.  

There are two types of technology, the frontier and the emerging 
technologies. Frontier technology is related to industries; for instance, 
banking and financial services are frontier technologies; but there 
are disruptions in certain areas within these frontier technologies. 
These disruptions later translate into emerging technologies.    

Technology has its pros and cons. The good side is the moneymaking 
aspect, education and sustainable cities…etc.  The bad side is losing 
revenue because of systems going down. 

We need to be selective with regard to technologies. We must be the 
gatekeepers before a frontier technology converts into an emerging 
technology.

What are the threats facing women in 
technology?
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OBJECTIVES

This session discusses the status of 
healthcare, the steps required to improve the 
current state, and the role of women in the 
health and sports industries. 
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17 Science, Health and Sports: Ecosystems 

SPEAKERS

Asfour:
The SDGs are relevant to healthcare; alleviating poverty, access to 
education, access to healthcare, and gender equality have a huge 
agenda undertaken by governments, civil society, and the private 
sector; however, there are various factors hindering implementation: 
1- lack of infrastructure, 2- cultural factors 3- Lack of awareness. 

Blanco:
In April 2017, Abu Dhabi Department of Health issued a report 
stating that AD healthcare consists of 2,300 Emirati doctors, nurses 
and lab technicians, 67% of them are women. The UAE leadership 
works towards bridging the gender gap on every level. 

Lugemwa:
In Uganda, only 25% of those who work in scientific fields are 
women. Female representation is very low in most sectors including 
girls’ enrolment in schools, public service and leadership positions. 
The situation requires massive efforts to empower Ugandan women 
and encourage them to be more active in social development.

Jaber:
Sports play a significant role in women’s development; sports lead to 
women and girls having healthy and strong bodies. The issue is the 
lack of women representation in leadership positions.

Askar:
Empowering women to practice in competitive sports was made 
possible due to the UAE’s leadership and its vision. This also 
manifests itself in providing women with leadership roles in the 
sports sector. Sports is not exclusive to men, in fact many women 
and girls have chosen to make it a lifestyle in order to lead a healthy 
and productive life. 

Lugemwa:
Science and vaccines are being modified and innovated on daily 
bases to address emerging diseases. Therapies and diagnostics are 
constantly developed. The newest is gene-based technology that 
helps scientists and clinicians design gene-based methods to treat 
non-communicable diseases and cancers. 

Asfour:
The Arab world lacks scientific research commercialisation and 
investments. Research does not allow for manufacturing our own 
drugs. The African union allocates 1% of the GDP for scientific 
research and technology investments. Still, we must highlight the 
importance of innovation; the innovations of our youth must be 
financed here. 

The lack of engagement from the private sector is a challenge. 
Worldwide, research and development has private sector 
investments and commercialisation; hence, the profits gained from 
drug manufacturing. Diversifying resources is an imperative; however, 
investment in human resources is the most important investment.

What is the status of gender equality and 
women empowerment in healthcare and 
sports?

What is the role of science in enhancing the 
local health, and closing the gap caused by 
poverty?   
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Jaber:
Big data and technology help coaching education and player 
development. Moreover, technology innovation in sports reaches all 
dimensions. Women were challenged by the inability to wear hijab 
during sports; solutions were developed through technology. 

Askar:
Technology encourages women to practice sports. There are phone 
apps facilitating this process; in the future, we may see robots 
involved in athletic training. Artificial intelligence will be significant in 
promoting sports as well as other industries. 

Asfour:
New technologies have played a pivotal role in e-health services. 
Patients can gain access to all the diagnosis and send them to a 
particular specialist overseas saving time and costs.

Blanco:
Studying medicine itself is a challenge; it is a complex discipline, with 
many requirements, and a very long studying duration. In addition, 
not all female residents are able to work night shifts due to personal 
constraints or responsibilities. After graduation, it is difficult to strike 
a balance between their professional responsibilities and their social 
duties. 

Askar:
Sports is an integral part of health, especially for women. Once it 
becomes a lifestyle, it would have a positive impact on the young 
generations. Eventually, it would have a great effect on the health of 
the entire society. 

Women’s family and career responsibilities, as well as cultural aspects 
can be challenging. Still, there are many opportunities to practice 
sports privately, and in clubs and gyms. 

Jaber:
Women and girls practicing sports have better emotional and moral 
competencies, greater resilience, teamwork, and they are more 
connected to the community. 

Social and economic empowerment can also be achieved through 
sports, providing women with opportunities to have careers.  

Asfour:
Promoting STEM education can be achieve through the triple “S” 
strategy:

•  Society: treating boys and girls equally from childhood.  
    Cultural misconceptions must be refuted. Islam has always  
    revered and encouraged women to study medicine.
•  School: all curricula should include women in science and  
    technology.
•  State: governments’ role in promoting and encouraging STEM  
    education. This role must be reflected in the media and in TV  
    programmes.      

We [Healthpoint] also have advocacy campaigns to promote 
scientific and innovative thinking. We hold youth competitions in the 
110 countries we have presence in worldwide.  

What is the benefit of utilising digital 
innovation to accelerate health sector 
innovations?

What is the role of women in the science 
industry? What are the opportunities and 
challenges?

Why is sports important from a health 
perspective? 

How can the International Federation for 
Business and Professional Women promote 
STEM education?
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Dr. Mai Al Jaber
Deputy Medical 
Director, Healthpoint

Nada Askar
Director General of 
Sharjah Women’s 
Sports Foundation

Dr. Amany Asfour
World President International 
Federation for Business and 
Professional Women

Mayrilian Cruz Blanco
Former Head of Women’s Football 
Development at FIFA

MC: Maysoun Ramadan
Head of Communications & Public 
Affairs, Roche Diagnostics Middle East

Dr. Jacqueline Kyosimire Lugemwa
Scientist at MRC/UVRI Uganda 
Research Unit
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KEY MESSAGES
Governments, private sectors, and civil society must 
address healthcare issues through investments and 
raising awareness.

STEM education is crucial in enabling women to be 
active participants in the health sector. 

Sports help create a healthy society and provides girls 
with economic opportunities. 
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OBJECTIVES

The purpose of this session was to give 13 female entrepreneurs, selected from a global competition, the 
opportunity to access capital, form collaborations and forge partnerships.  To fulfil this objective, the 13 
finalists presented their companies before the audience and judges. 

Each presenter spoke for three minutes about their investment/business/company and five minutes 
were dedicated for questions from the judges and audience. 
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18 Opportunity to Grow

JUDGES

Adrianne Weir and Elena Medo of Medolac:
Medolac produces standardized shelf stable human milk to save the 
lives of preterm infants around the world. 
Website: http://www.medolac.com/page/homepage
Its products are 100% human milk, pooled from qualified donors 
to partially supplement a mother’s milk. It is a lengthy and costly 
process.
With the help of two partner-companies, the milk and its donors 
undergo medical testing. Donors fill out medical health history 
questionnaires. Once the milk is deemed suitable, the participants 
get monetary return for their contribution.

Ajaita Shah, Founder & CEO of Frontier Markets Consulting Inc:
Frontier Markets Consulting Inc started in 2009 by focusing on 
energy products. 
Website: http://www.frontiermkts.com
The company worked in over 5000 villages in rural India where 
families lost their homes due to carnosine fires. Energy is crucial for 
economic empowerment. Giving women sewing machines is useless 
without power. 
Our business module is based on training women technically, in 
marketing and technology, to sell innovative solar products to earn 
income. We are looking for innovative financing partners; investing 
in women is smart business. Conducting these trainings in 6 Indian 
states will generate 26 million dollars in revenue and create 10.000 
women entrepreneurs. 

HEALTH SECTOR
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Aisha Khan, Secure living - IT professional (Full stop to physical 
data theft):
Website: http://realsolutions.ae
Secure Living focuses on protecting physical data from thefts through 
inventing products that detect personal and professional data 
transfer, copying or recording. Products can be utilised in multiple 
settings such as university examination halls, business meetings and 
movie theatres. Mobile phones and electronic devices are detected 
even when switched off; consequently, these products prevent Film 
Piracy and recording confidential meeting areas in the Government 
Sector or Private Enterprises. This Sharjah based company is seeking 
partnerships to go global. women entrepreneurs. 

TECHNOLOGY, IT  SECTOR

|

Danielle Kayembe, Greyfire Impact:
Greyfire is a company that supports and funds underrepresented 
women entrepreneurs.
Website: N.A.
Our company focused on start-ups, companies, research and data. 
While women only receive 2% of venture capital funding, women of 
colour receive 0.2%. 
We help women of colour raise money in Africa and women interested 
in social impact, for instance creating women empowerment 
platforms, or companies producing for women. 
We help the companies we work with to connect to ecosystems of 
underrepresented founders. Investments for research and data for 
women are needed.   
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Ebba Charlotta Mantell, Sweden, Studio heart bear:
Website: http://myheartbear.com
The company aims at developing a heartbeat communication 
platform that allows the digital transfer of a feeling into a connected 
object. The first prototype is a teddy bear with a phone app. recording 
of a mother or caregiver’s heartbeat transferred via Bluetooth. 
This product and similar ones can bring joy and security to many 
children separated from their loved ones due to war and disasters. 
We invested our own money in the product for the last 3 years, and 
we are looking or investors to bring it to the market and help millions 
of children. 

|

|

Murray Zaki
personal and global investor for 
startups and growth capital, medical 
doctor and engineer, MBA in Finance

Virginia Tan
Lean in China 

Heba El Habashy
CEO, Fashion 
Tech Lab

Anvita Varshney
Board Member of Dubai Angel 
Investors

Hoda Abou-Jamra
Founder Partner TVM Capital 
MENA 

MC: Anu Bhardwaj
Founder - Women 
Investing in Women 
Digital

Heba Al Emara
Panelist on Financial 
Innovations and 
Solutions

Geeta:
The company sought out women who need funding through 
cooperatives in Fujairah, Umm Al Quwain and Bahrain. We buy 
the material for women to produce their goods, and mentor them, 
instead of competing against each other. 
We buy a specific number of products in collaboration with 
Rajasthani women that are in microfinance initiatives themselves. 
Women in this region buy materials from Rajasthani women in an act 
of solidarity amongst women.  
We currently have 50 volunteers, 20 women in Rajasthan already 
received funding; 13 women in UAE have not been funded yet 
because they need to be listed as a company in order to start selling 
their products.

Mashal from UAE, the Tempest:
Website: https://thetempest.co/
The Tempest is a media company run by women for women. 
We empower, disrupt and amplify all at once. We combine user-
generated content, original video and audio, and a custom-designed 
backend. The Tempest disrupts traditional media models and puts 
the power in the hands of diverse women to own their stories and 
define global conversations.
The content is divided based on the region and the age group. Our 
content is similar to Buzzfeed, but it focuses on women and is more 
personal.  

Soraya Fouladi, founder and CEO of Jara Company:
Website: http://www.joinjara.com 
Jara Company provides high quality education to disaster-affected 
communities around the world. There are more than 263 million 
children out of schools. 
Access to education is an emergency; so we designed the Jara Unit 
- an offline education device that can be used anywhere, anytime, 
without infrastructure. 
It is charged through crank and solar power, which allows children 
to continue their education, despite their environment. The content 
covers various subjects in the native tongue of users.  Furthermore, 
the device is durable and is water, dust, and heat proof.
We collaborate with various organizations to ensure children are 
awarded certificates and diplomas for completing curriculums on 
this device.

Stephanie Schull, CEO of the Kegelbell Company:
Website: https://www.kegelbell.com 
Kegelbell is a device designed to help women strengthen their pelvic 
floor. Weak vaginal muscles cause bladder leakage, pelvic organ 
prolapse and sexual dysfunction. Contrary to what many think, these 
problems start at a young age; and their fundamental solution is 
Kegel exercises. However, studies show that women do not do these 
exercises correctly or often enough.  
Kegelbell provides the maximum benefits of Kegel exercises when 
used for 5 minutes, 3 times a week. Based on costumer’s experience, 
improvements and noticeable changes happen within 2 weeks. The 
trajectory is 12 weeks for complete resolution.
We are looking for partners that can help distribute and market the 
device in different regions, due to the sensitivity of the topic.   

Lina Ashor, founder of Dhadh world. عالم الضاد:
Youtube: https://bit.ly/2I6OdKf
Dhadh World is a digital learning platform for children aged from 
6-10 years, and provides them with high quality content in various 
subjects in Arabic. We are the only company in the MENA region that 
provides diverse content among seven categories to this specific 
age group, using 3D videos published on YouTube. 
Dhadh World is different from Lamsa Company, which provides 
learning content for  Arabic language acquisition only and targets a 
different age group. 
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Helen Al Uzaizi, CEO of BizWorld UAE and founder of the 
entrepreneurship education platform for the MENA region, Future 
Entrepreneurs:
Website: http://bizworlduae.org
The company was founded to prepare our children for the future, 
where 95% of the jobs will be obsolete due to artificial intelligence 
and automation. The company brought together different 
entrepreneurship curricula, one of which is BizWorld from Silicon 
Valley, and integrated them within school curricula. The aim is to 
provide young students with lessons that go beyond the classroom, 
fuel self-belief and prepare the next generation for a global future. 
We secured a pilot programme with the MOE in Dubai, Jordan and 
Egypt. We provide multiple programmes and integrate them into 
I.B. and public schools. We also launched a programme in refugee 
camps.
We need to ignite skills such as creativity, resilience, teamwork, 
and leadership. These are the skills that will not be overtaken by 
technology. We need to prepare our youth mentally and emotionally 
for the future.
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Khadijha Behzad, Founder of beep.co mobile application:
Website: http://beep.co
The Beep app. is a smartphone application developed in order to 
send and scan business card details and contact information. 
Statistically, 88% of business cards go to waste; therefore, by using 
this application we will increase savings and efficiency as well as 
protect the environment. 
Even if the recipient is not a subscriber, the information can be sent 
via email or Bluetooth. The application will be financed through 
subscriptions. It is currently in its final stages; and will be launched 
soon.  
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Mass Watad: Founder of Dawsat company:
Website: https://dawsat.com
Dawsat is a solution to obesity problems in the MENA region. It 
is a formula that constitutes of fats, calories and protein. It is a 
measurement unit specifically created for the Arabic cuisine, and 
works by calculating the value of food and the value of the activity 
performed. In this way, we can have a healthy meal from our own 
kitchen using our own way of cooking. 
Dawsat has free online programmes, and a paid version will be 
released in 2018.
Our website contains videos about nutritional values, useful recipes 
as well as well as a magazine and other media in Arabic.

ENERGY SECTOR

MENA MICROFINANCE PROGRAMME

MEDIA SECTOR
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OBJECTIVES

The session focused on the process of urban 
planning, and the need for more women 
involvement in the process. 
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19 City planning: from Inception to Application 

SPEAKERS

Mehta:

Gender responsive investment, city planning and architecture have 
great impact on women’s growth and income. Safe cities are at the 
centre of women empowerment; women and girls cannot perform 
various activities if they do not feel safe.
URBS is a non-profit organisation that builds cities by users, which 
are considered more successful than top-down cities. Many cities are 
designed for cars, not for people, and certainly not for women. The 
objective here is to talk about the change that needs to happen.
Asia Initiative is another non-profit organisation. With a moto to 
help women rise, we have critical dialogues with women and 
communities. We also work with other stakeholders and brainstorm 
about the needs of the city or community, and then invite everyone 
to participate in the design process.
SoCCs is a concept of Social Capital Credits to incentivize people 
to undertake projects in waste management, tree planting and 
neighbourhood improvements, and river restoration in their 
communities and earn SoCCs. These are then redeemed for 
healthcare, education and skill empowerment.
Sustainability can be interpreted in many ways. No government 
can achieve the SDGs on its own. The effort has to be bottoms-up, 
community generated. 

Lari:

I started working with women in the aftermath of 2005’s earthquake. 
It was my first humanitarian work; we built hundreds of shelters 
through volunteer participation. 
Holding meetings with the women in the area allowed us to 
mobilise them to continue the craftwork they were doing prior to 
the earthquake, providing them with a means of income. Moreover, 
police reported a reduction in violence .
We work to promote designs of zero carbon and net zero energy 
structures to prevent depletion of the planet’s resources. We 
also engage women to pursue their wellbeing and to bring about 
transformation in mind-sets in their communities. 
In 1972, I designed low-rise, high-density housing. When planning 
our cities, we take into account the needs of the communities. There 
are areas of open sky courts for women to conduct chores, and 
kitchen gardens can be developed. These spaces allow women to 
keep an eye on their children while working. They are old projects, 
but they are thriving for being family friendly.
Our concern is women who are marginalised and burdened with 
poverty, poor health and illiteracy. We provided clean stoves, toilets 
and shelters, as 2.7 billion people in South East Asia and Africa use 
unhealthy floor mounted stoves.
We work on capacity building for women through training centres 
for computer literacy and crafts in rural and urban areas. We also 
promote green centres for post disaster development and climate 
change impact.    

Dr. Hiyari:

Urban planning is a reflection of the city development strategy, 
including all city components. In our projects in Jordan, we had to 
be culture sensitive. We distributed questionnaires focusing on 
women’s contribution in daily life activities and women’s economy in 
the community. We found out that women were the main source of 
economy in that specific region.  
Urban planning is about creating friendly cities for all, this is why we 
set a mainstream agenda. Upon installing the facilities within the city, 
we ensure gender mainstream results.
One of our urban projects showed us how women contribute 
effectively to the local economy. The city’s development strategy was 
based on the local economic development, which relied heavily on 
women who were behind the scenes. 
We wanted everyone to know how women effectively contribute to 
the local economy of a city. We utilised social media as a first step for 
women to participate in the local community, market their products, 
and empower them with knowledge and training. 
Our strategy’s short-term target was to measure the women’s ability 
to create self-generating income projects. This resulted in another 
project, a hostile in a heritage building based on the products of 
these women. The queen of Jordan visited the project and met with 
the women, adding more exposure to their activities.
We follow specific guidelines in city planning:

• Creating a safe behaviour-oriented place
• Serving the entire community 
• Availability of active spaces throughout the day, such as a  
   clinic or a pharmacy. 
• We also consider “the mixed use” factor to avoid any social  
   disease, like violence or harassment. Such measure may be:
   - Active spaces 
   - Street lighting 
   - Safety and security procedures 

Statistics from Jordan show that half of the panels and architects 
are women, and that  some firms are gender balanced in their hiring 
process of architects. The downside is that in the 5 urban planning 
firms, only 3 out of 11 urban planners were females.          
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|Yasmeen Lari
Architect

Montaser Hiyari
Academic Instructor Applied 
Sciences University in Jordan

Geeta Mehta
Architecture and design, Colombia 
University, New York
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KEY MESSAGES
Development must include women in urban planning; 
the number of females in the sector is extremely low. 
More research should address this issue as are part of 
the community, and cities must cater to the needs of the 
entire community.  

Urban Planning is not only about building cities; it is the 
process of building lives. Perspectives of all members of 
society and their mental wellbeing must be accounted 
for in this planning. 
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20 Driving WEPs Implementation: 
From Promise to Practice 

SPEAKERS

Diana van Maasdijk 
Founder, Equileap 

Veronika Roux 
Senior Vice President 
Head of Business 
Development and Sales in 
Middle East of Sodexo

Anna Falth
Manager WeLearn | WEPs | 
BuyingFromWomen | Empower 
Women, UN Women

Alice Laugher
CEO of 
Commitment to 
Good

MC: Anne Githuku-Shongwe
UN Women South Africa 
Multi-Country Office 
Representative

Falth:
WEPs existed since 2010; they are 7 principles that give companies 
a platform to mobilise actions against the sustainable development 
goals. It is a framework that can be applied everywhere. 
Although the WEPs are designed for the corporate sector, any 
corporate entity with more than 10 employees is eligible. We have 
1665 signatories; Turkey and Japan lead with over 230 companies in 
each country, South Africa with 51, and the UAE with 25.
The WEPs are voluntary guidelines; still, we hope all companies that 
sign on to the WEPs aspire to achieve them. The WEPs are:  

1- Establish high-level corporate leadership for gender equality.
2- Treat all women and men fairly at work, and respect and 
support human rights and non-discrimination.
3- Ensure the health, safety and well-being of workers of both 
genders. 
4- Promote education, training and professional development 
for women. 
5- Implement enterprise development, supply chain and 
marketing practices that empower women. 
6- Promote equality through community initiatives and 
advocacy. 
7- Measure and publicly report on progress to achieve gender 
equality.

Those who want to make a commitment should sign the WEPs. 
Some companies make this commitment once they hear about it; 
others prefer to take certain action before singing, to know to what 
exactly they are committing. 
The Gap Analysis Tool, a confidential self-assessment tool, was 
launched in March. Any data put to assess oneself is inaccessible by 
anyone. The tool is indicative of where the company stands in terms 
of WEPs implementation: if it is a beginner, improver, achiever, or a 
leader. It also provides ideas for developing action plans.
We feature success stories and best practices in our newsletter; in 
addition, we will incorporate WEPs Learning Tools into our virtual skill 
school.  

Laugher:
CTG is committed to run humanitarian projects around the world 
such as Ebola treatment clinics in Liberia, food distribution in Sudan, 
and advising the UN on Somalia’s political situation and other 
conflict-affected countries.
In September 2015, we began our sustainable development 
programmes choosing 3 SDGs: number 5 related to gender equality, 
and numbers 8 and 16 related to decent work, economic prosperity 
and peace. 
In 2017, we launched the Female First platform, which is a social 
impact platform pledging to create job opportunities for women in 
conflict-affected countries. The aim is to have 30% of project related 
roles represented by women in 2030.    
After signing the WEPs, we conducted the gender gap analysis 
“GGA”.  The “GGA” toolkit is very helpful for companies who do not 
know where to start. It gives ideas on what to do in terms of making 
policies and empowering women in supply chains. 

What do we know globally and where do we 
actually stand when we think about the WEPs?

What does “Committed to Good” do?
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Roux:
Our company, a French-based service provider, was founded in 1966. 
We generate 22 billion in revenue, with 427,000 employees in 80 
countries across the globe, serving 75 million customers daily.
We are a people’s company. Therefore, gender and diversity inclusion 
was established as a business imperative from the very beginning. It 
was actually a competitive advantage for us.  
The company’s culture in its entirety is based on inclusion, because 
half of our customers are women, and 65% of this population are a 
talent pool for us. 

Maasdijk:
Jo Andrews and I founded Equileap in 2016 with the aim of 
moving financial capital for women equality. Once we do that, we 
will accelerate progress towards gender equality in the workplace, 
bridge the gender gap and create a better world for everyone.
I reviewed the reports published by Mckinsey, EY, and Harvard on 
enhancing corporate performance through diversity and gender 
equality. 
Equileap took WEPs and created a gender scorecard with 19 criteria.
We looked at the largest companies in the world in the 23 developed 
economies, and found 3000 companies with a market value of 2 
billion or more. We then ranked them using the scorecard. 
After that, we published a public report listing the top 200 companies 
that have the highest rates of gender equality. 
Data resulting from the research on equal pay, maternity leaves, anti-
harassment policies, and the use of women-owned businesses in 
their supply chains are given to asset managers in charge so that 
they can build investment portfolios which will create more money 
for the investors. 
We hope to sell enough data to cover our costs, and once we make 
profit, we will use the surplus to support projects for women and girls.  

Veronika, your company is a world leader in 
WEPs. Tell us more about your company?

Equileap is a beautiful name, tell us more 
about it. 
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OBJECTIVES

This session highlighted the Women’s 
Empowerment Principles (WEPs). It also 
urged successful WEPs signatories to share 
success stories in WEPs implementation. 

KEY MESSAGES
Signing the WEPs is the first step in their implementation, 
and is crucial as it declares the leadership’s commitment 
to supporting gender equality.

Reports show that the higher gender diversity in a 
corporation is, the better it performs from economic, 
social and sustainability perspectives.

Moving financial capital is the key to accelerate progress 
towards gender equality in the workplace, bridge the 
gender gap and create a better world for everyone. 
Money is the missing component that can drive 
implementation. 
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Al Saleh:

Women’s empowerment and enhancing their capabilities is an 
important mission. Many countries and national organisations 
have undertaken this mission due to the complexity of economic 
development and its diverse dichotomies.

Many countries made progress in women’s economic empowerment 
during the last two decades; however, there remain obstacles that 
restrict our ambitions of achieving our set goals. 

There is fluctuation between countries in establishing frameworks 
for women’s economic empowerment from social, political and 
legislative perspectives.

Education and healthcare are crucial, but we need to focus on 
our education strategies and their relevance to the future labour 
market’s requirements.

Women have proven their competence in managing and running 
corporations; still, legislations are important to fulfil our national 
agenda. Hence, the Gender Balance Council was established in 
2015, setting the UAE as a role model in  gender parity.

The Council paved the way to publishing the Gender Balance 
Guide for the public and private sectors to achieve equality in the 
workplace. It also set the National Balancing Indicators, which help 
the UAE in achieving an advanced ranking globally and enhancing 
its competitiveness in this domain. 

The three areas of focus for the UAE are empowering women to 
hold management positions, to have more effective roles in the 
technology sector, and to create a work environment that supports 
and promotes gender equality. 
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Zilliox:

P&G has existed for over 180 years and is present in 180 countries, 
with more than 95,000 employees from different cultures and 
backgrounds. 

Diversity and inclusion are deep-rooted in our culture, promoted 
through our employees, partners and suppliers.  Furthermore, we 
spend over two billion dollars every year through sourcing goods 
and services from diverse and minority women owned businesses 
in the USA and Canada. 

Our findings show that companies operating effective supply 
diversity programmes increase their profitability. Small, minority and 
women owned businesses are more efficient, creative, agile and 
innovative than other businesses; however, they face difficulties 
in accessing financial credit or entering the supply base of major 
companies. 

The challenges facing these businesses are attributed to their small 
scale, the lack of knowhow or due to social and corporate bias. 

By committing to source more goods and services from these 
businesses, we are being socially responsible. A diverse supply chain 
creates more job opportunities and generates more wealth. It also 
results in creating more product consumers. 

This strategy of promoting supplier diversity and women owned 
business has been successful in Northern American. So, as of 
September, P&G has committed to sourcing 100 million dollars 
worth of goods and services from women owned businesses for the 
next three years.

Last year, we launched women business development programmes 
in Turkey, Mexico, China, Nigeria, South Africa, and soon another will 
be launched in India.  

Dr. Mekkawy:

The agenda 2030 for women is historically the first Arabic document 
adopted and authorised by the Arab League and implemented by all 
Arab monarchs and leaders without any objection. 

This agenda identifies the main challenges that must be resolved 
innovatively. It is a very complex era in modern history, especially in 
this region.

NAMA was the product of contemplation and collaboration between 
the Arab League and the UN to set an economic empowerment 
strategy and action plan. We discussed the possibility of creating 
an Arabic network including all stakeholders from public and private 
sectors.

We will thoroughly discuss and consider all aspects discussed 
during the summit. All of the concerned parties will work hand in 
hand to ensure the rights of all women. This is the Arab League’s 
commitment before you all.

BinKaram:

We have witnessed two productive days of discussions and 
dialogues from different domains and various countries. These 
discussions have resulted in formulating steps to change women’s 
conditions worldwide and providing them with opportunities for 
economic empowerment.

The unprecedented visions, efforts and ambitions from the 
participants are highly appreciated. We also thank you all for 
acknowledging women’s rights and their influential roles in economic 
development. 

WEEGS has shed light on challenges facing women as well as 
strategies to create exponential progress for the global society as 
a whole. 

Studies show that gender equality, and enhancing women’s 
participation in different domains can create major economic growth 
on a global scale.  

The efforts exerted by governmental officials, economic leaders and 
public figures have been reflected in the pledges and commitments 
made on the first day of this summit.          

04:30 pm - 05:00 pm 
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Mlambo-Ngcuka:

We must build partnerships and cultivate women entrepreneurship 
through addressing the issue of procurement and increasing the 
goods and services supplied by women.  

All sessions were productive and informative. We pinpointed certain 
gaps and, for the first time, we had the chance to make access to 
education universal. 

We determined the role of technology in bridging knowledge gaps 
and addressing entrepreneurship and economic development.   

Crucial issues were highlighted such as violence against women and 
the role of youth in ending such abuse and injustice.

We ensured the increase of companies signing on the WEPs as an 
initial step. By 2030, signing the WEPs will be a norm rather than 
an exception.  In addition, to procurement from women will be a 
mainstream practice.

The UN considers 2030 an expiry date for many challenges; gender 
inequality and women empowerment are but a few of them.  

We need to ensure that in 2030 there will be no more violence 
against women, no more child brides and no more women trafficking.

In 2030, equal pay, access to education and men’s movements to 
champion women are norms as well as women’s participation in all 
sectors.

KEY MESSAGES
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Legislations are essential for women’s 
development and capacity building. UAE has 
played a significant role in bridging the gender 
gap and achieving gender parity in all terrains. 

UAE’s women empowerment is a reality that 
reflects the wisdom and awareness of its 
leadership and the women of the UAE. 

Events such as WEEGS serve as platforms that 
provide opportunities to share and learn from 
each other’s experiences and practices.

Twenty national and international entities pledged 
their commitment to achieving at least two of the 
eight Women Empowerment Principles (WEPs) 
set by UN Women to ensure women’s economic 
empowerment. 

Closing Session

Day 2 – DEC 5, 2017

OBJECTIVES

This session provided an overview of the 
proceedings of the two-day Women’s 
Economic Empowerment Global Summit 
(WEEGS). It also highlighted major 
discussions related to topics such as 
challenges, experiences, and drivers of 
women’s empowerment.  
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